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WAGE-HOUR THREAT ELIMINATED 


ICC’s Report Refutes Motor Subsidy Charges 
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Sparks 


Detroit’s Export Glory 
Thomas Researches 
Willys’ Skyway Parade 
AC Tells Us Something 


By 
Chris Sinsabaugh 





EADLINES, in the last issue 

of AvTomoTive News, blazoned 
forth the fact that, because of 
the war, the value of American ex- 
ports to Europe 
during the first 
six months of it 
had increased 33 
percent over the 
corresponding 
period of a year 
ago. Because of 
war _ restrictions, 
however, motors 
did not share in 
the gain. 

But this situa- 
tion does not de- 
tract anything 
from the claim advanced by C. B. 
Thomas, vice-president and general 
sales manager of the export di- 
vision of Chrysler Corp., based on 
1937 statistics, that the Detroit 
area is the largest producer of ex- 
port merchandise in the United 
States, and that one person in 
every seven in the Detroit area, 
which has a 60-mile radius, is em- 
ployed in export work. This takes 
in Wayne, Oakland, Monroe and 
Genessee counties of Michigan. 

* * * 


THOMAS HAS had his research 
staff busy for some little time in 
working out these claims, which 
are found in a brochure put out 
by the corporation. It is acknowl- 
edged that, while the New York 
city area undoubtedly is the leader 
in dollar-volume of merchandise 
export ($1,208,000,000 in 1937), it is 
not first in the production of this 
export merchandise. That’s an hon- 
or that belongs to Detroit, which, 
however, is only the fourth largest 
export center. 


New York, as a clearing house 
for all these shipments across the 
water, reports that of its grand 
total of $1,208,376,054 the ma- 
chinery and vehicle group has a 
total of $570,000,000. This is the 
group in which we, 
priders so far as Detroit is con- 
cerned, are most interested, for in 
this classification, comes the auto- 
mobile. As of two years ago, the 
automobile group represented 41 
percent, or $234,000,000, in motor 


Cars and their parts and acces- 
sories, 





Cc. B. Thomas 
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THE THOMAS research rates 

the column because of this auto- | 
(See SPARKS, Page 15, Col. 1) 
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being civic | 


Eastman Revealsj, 
Rail Propaganda 
Distorts the Faets 


Impartial Survey Proves 
Motorists Have and 


Do Pay Way 


By William Ullman 
Staff Correspondent 


WASHINGTON. — The 
long-awaited report on trans- 
portation ‘subsidies,’ result 
of an investigation begun in 
1933 by Joseph B. Eastman, 


chairman of the Interstate Com- 
merce Commission, when he was 
federal co-ordinator of transporta- 
tion, was made public this week. 

It shows that motor vehicle users, 
as a class, have fully paid in taxes 
and other fees their share of high- 
way construction and maintenance 
costs since 1927 and have not been 
recipients of “public aid” or sub- 
sidies as has been charged by the 
railroads. 

Moreover, certain types of heavy 
motor vehicles used in competition 
with other forms of transportation 
have paid substantially more than 
their fair share of highway costs. 
And of vital significance is the fact 
that the report, in computing tax 
payments of motor vehicle owners, 
does not give them credit for fed- 
eral gasoline tax payments or sums 
“illegally” diverted by the states to 
non-highway purposes. | 

Although motorists “as a class” 
were not “subsidized,” the report 
declares, certain types of vehicles | 
did not pay sufficient taxes to meet 
the portion of highway costs as- 
signed to them in 1932, the only 
year for which the report contains 
figures comparing costs and pay- 
ments by classes of vehicles. Five 
groups failed to pay their way that 
year: 

School buses, private trucks of 
1% tons and less, 5-ton private 
combination vehicles and private 
and for-hire 5-ton straight trucks. 

The report shows that in the 
period 1921-1926 special tax pay- 
ments by motor vehicle operators 
did not meet highway costs but 
over-payment in each year from 
1926 to 1937 more than made up for 
the ueficiencies. 


T he, report, covering eanety 1,200 
ontinued on Page 10, Col. 1) ss" Workers, =146,90/ exercised their 
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PLYMOUTH WINS Safety Conference Award for Design. 


lith annual eastern Safety Conference in New York, attended z 
30 The 10 teoghy was formally 


peoventiee experts from states. 


Eddins, Plymouth’s president, by the pub 
which made the comparative study of present model cars. Shown oe 
left to — 


sentation ceremonies are, 
Council of Greater New York; Alfred M 





For the second 
consecutive year the special award for highest ranking in the automotive in- 
dustry on safety design was presented Thursday evening to a at the 


5,000 accident 
presented to 
ication, ‘“‘Safety Engineering,’’ 

pre- 
Frank L. Jones, president, afety 
. Best, publisher of “Safety Engineer- 


ing,” making the award to Eddins, and Norman Damon, director of the 


Automatic Safety Foundation. 





See Story on Page 3 


CIO Wins Sweeping Victory 
Over AFL in GM Elections 


DETROIT.—In a sweeping 3 to 
1 victory over the UAW-AFL, the 
CIO-UAW won the right of repre- 
sentation in 48 out of 59 General 
Motors plants in the election held 
here this week under auspices of 
the National Labor Relations 
Board. AFL carried the election in 
five plants; three were so close as 
to require run-off elections and the 
Mechanics Educational Society, an 
independent union, was successful 
in another. 

UAW-CIO officials immediately 
began preparations to enter ne- 
gotiations for a new contract with 


In the Chevrolet Experimental 
Plant in Detroit the race between 
CIO and AFL was so close that 
challenged ballots could have 
swung the result one way or the 
other. This case still remains to be 
decided by the NLRB. 

Out of an eligible vote of 137,000 
workers, 128,957 exercised their 


oints Richberg 


| As Its Special Counsel 


DETROIT.—National Automobile | the Federal Trade Commission on 


Dealers Assn. announces the ap- 
pointment of Donald R. Richberg 
as special counsel. The action was 
| taken by the executive committee 


| NADA to Revive Conference 
| Table Plan... See Page 3 








| following the recommendation of a 
| special committee composed of L. 
| C. Cargile, Texarkana, Ark.; Harry 
| Sommers, Atlanta, and Lynn Snow, 
| Oak Park, IIl. 

Richberg, who is a former NRA 
| administrator, appeared for NADA 


in conjunction with Charles W. | 


Bishop, general counsel of NADA, 
at the hearing on Mar. 20, before 





the proposed trade practice rules 


|for the automobile industry. 


Walter E. Blanchard, manager 
of NADA, stated: “Now that deal- 
ers have clearly indicated in the 
recent national referendum that 
they are opposed to federal regu- 
lation of the automobile business, 
a program is being developed to 
improve conditions in the industry 
by negotiation and voluntary ac- 
tion of the various branches there- 
in, and it is felt that dealers’ in- 


|terests will be well represented in 


these negotiations by such an able 
and experienced counselor 
Richberg.” 


as 


right to express their choice. Of 
this total 84,024 voted for CIO; 25,- 
911 voted for AFL; 13,919 votes 
were cast for no union and the re- 
mainder went to the smaller 
unions. 

The UAW-CIO won all five large 
Flint plants and 12 of the 15 De- 
troit units. AFL won both plants 
at Kansas City, home town of 
Homer Martin; two plants in Nor- 


wood, O., and one in Meriden, 
Conn. The MESA defeated the 
UAW-CIO in the Detroit Diesel 


Engine division, while workers in 
the Harrison plant at Buffalo pre- 
ferred no union at all. 


Runoff elections will be required 
at Fisher Plant 40 in Detroit; the 
Chevrolet unit in Baltimore, and 
the Delco-Remy plant in Ander- 
son, Ind. In all three plants, the 
CIO union received more _ votes 
than its AFL rival, and in accord- 
ance with NLRB procedure will 
appear alone on the runoff ballot. 

AFL craft unions which ap- 

(Continued on Page 6, Col. 3) 


The Top Ten 
PASSENG CARS 
First Ten in Registrations as 
Reported in AN Today: 


1940 
Pos. Make 


1939 
Pos. 


1—146,800 Chevrolet 104,291— 1 
2— 97,311 Ford 
3— 74,003 Plymouth 
4— 47,640 Buick 


82,407— 2 
64,438— 3 
34,204— 4 
33,279— 5 
25,099— 6 


5— 36,528 Dodge 
6— 36,253 Pontiac 
7— 31,688 Oldsmobile 23,674— 7 
8— 16,918 Chrysler 12,396— 8 
9— 16,462 Studebaker 7,807—13 
10— 14,783 Mercury 9,553— 9 
Total All Makes 
579,421 442,624 


For complete of all 


standings 
makes, see this issue 


Page a. 





Dealers Exempted 


If 50% of Total 
Sales is at Retail 


New Ruling Seen Affecting 
Virtually All Dealers 
in the Nation 


DETROIT. — National 
Automobile Dealers Assn. an- 
nounces that a ruling has 
been obtained from the Wage 
and Hour division that all 
employes of an automobile dealer 
would be exempt from the mini- 
mum wage and maximum hour 
provisions of the Fair Labor 
Standards Act of 1938 if more than 
50 percent of the total dollar vol- 
ume of the dealer’s sales were at 
retail, and providing that more 
than 50 percent of the total sales 
were made within the state. 


In making the announcement, 
Charles W. Bishop, general counsel 
of NADA, stated: 


“This ruling will exempt practi- 
cally all retail dealers from the 
Wage and Hour act. The retail 
automobile industry is now free 
from the doubt and uncertainty of 
earlier rulings. 


“Dealers’ employes in almost 
every instance are paid well above 
the statutory minimum of 30 cents 
an hour, and it was obvious that 
the conditions which the Wage 
and Hour act was intended to cor- 
rect did not exist in this industry.” 


1940 Chevrolet 
Output Passes 
700,000th Mark 


DETROIT.—Chevrolet’s domestic 
production has passed the 700,000 
mark, it is announced by M. E. 
Coyle, general manager. 

On Mar. 21, Chevrolet announced 
the completion of 600,000 units, and 
the latest hundred thousand of the 
1940 model have been built in a 
period of less than one month. 

“Production is merely keeping 
pace with sales,” Coyle stated. 
“March domestic deliveries were 
106,091 units, which parallels close- 
ly our production for the same 
period. 

“Retail sales of Chevrolet pas- 
senger cars and trucks since the 
announcement on Oct. 14, 1939, 
have exceeded those of any cor- 
responding period in the history 
of Chevrolet.” 


National Grange Starts 


Highway Safety Drive 


WASHINGTON. — Competition 
among the more than 8,000 sub- 
ordinates of the National Grange 
in 36 states, for prizes to be award- 
ed to the local Granges making the 
greatest contributions to highway 
safety during 1940, will highlight 
the farm organization’s nation- 
| wide program of rural safety this 
year. 
| Sponsors of the contest are the 
| National Grange and the Highway 
| Education Board, of which Thomas 
H. MacDonald, commissioner of 
| public roads administration, is 
chairman. 
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Chicago Dealers 


Current Forty-Day S 
Still Tops 1939, 


Special to Automotive News 

CHICAGO. — Despite the record- 
breaking pace being set in new 
car sales, dealers of Cook county 
were successful in improving their 
used car inventory position during 
March. 


This is reflected in a report of 
the Chicago Automobile Trade 
Assn., showing that 248 participat- 
ing dealers had a 40.5-day supply 


of used cars on Apr. 1 as compared 
Studebaker Used 


Car Sales Smash 


Record in March 


SOUTH BEND. Studebaker 
dealers’ used car sales for March 
were 21,123 units, an all-time high 
in the corporation’s history, ac- 
cording to Geo. D. Keller, Stude- 
baker vice-president in charge of 
sales. The previous best used car 
month wag October, 1939, when 
sales reached 19,256 cars. 


The 1940 March figure compares 
with 12,756 units in the same 
month in 1939 and 10,110 units in 
March, 1938. Current used car in- 
ventories in dealers’ hands are also 
at a low level. Dealers’ stocks as 
of Apr. 1 represented a 35-day 
supply as against 39 days for 
March, 1939. 

First quarter sales of used cars 
totaled 54,073 compared with 32,276 
in 1939 or an increase of 21,797 
units. 


Nash Car Sales 
In April Highest 
Since ’37 Period 


DETROIT.—W. A. Blees, general 
sales manager of Nash, reported 
this week that retail sales of new 
Nash cars throughout the United 
States during the first 10 days 
of April were the greatest for 
any 10-day period since April, 1937. 

Sales during the period, he said, 
were more than twice as great as 
sales during the comparable period 
of the preceding month, and about 
10 percent above the first 10 days 
of last April, the record period of 
1939. 

Total domestic deliveries for the 
period were 3,213 units, against 
1,553 units during the first 10 days 
of March, and 2,917 units in the 
first 10 days of April a year ago, 
Blees said. Sales for the model year 
to date are 33 percent above last 
year. 

Nash dealers this year have al- 
ready delivered more conditioned- 
air cars to the public, he pointed 
out, than they did during the en- 
tire 1939 model season. 


Australia Again Cuts 
Imports of Car Chassis 


MONTREAL. — Further restric- 
tions on import of automobile 
chassis into Australia from Canada 
and the United States are an- 
nounced by Premier R. G. Menzies. 
The estimated saving in foreign 
exchange would be around $4,000,- 
000, he said. 

* Imports of car and truck chassis 
into Australia are being reduced 
by 24.6 percent compared with 
1938-39, equivalent to 27,465 fewer 
car chassis and 10,091 fewer truck 
chassis, he disclosed. 


nationally. 





However 


with a 46.6-day supply on Mar. 1 
and a 52-day supply on Feb. 1. 

Although the trend month by 
month was downward, inventories 
were higher than a year ago, when 
they stood at a 34-day supply. 

Stocks on hand Apr. 1 amounted 
to 12,617 units as against a sales 
total during March of 9,355 used 
cars. 

The principal accumulation nu- 
merically and on a daily supply 


basis was in late models, the 
figures in this respect being: 

Inven- Days’ 

Sales tories Supply 

1936 models. .. .1,495 2,253 45.2 

1937 models. .. .1,841 3,294 53.7 

1938 models... .1,139 2,071 54.6 

1939 models.. 778 1,184 45.6 


One of the best rules for dealers 
to follow in appraising cars, the 
CATA peints out in a bulletin, is 
to consider “the relationship be- 
tween sales and inventory by make 
and year for the car you are 
looking at,” as brought out in 
the report, and then be guided 
accordingly. 


Ford, Mercury 


Sales Rise 26% 
In First Quarter 


DEARBORN.—Retail delivery of 
216,935 Ford and Mercury cars and 
Ford trucks in the United States 
during the first three months of 
1940 is reported by Ford Motor Co. 
The total représents an increase of 
45,120 units or 26.3 percent over 
the first quarter of 1939. 


Mercury “showed an even greater 
gain than Ford line as a whole, the 
total being 43.4 percent higher 
than for the corresponding period 
a year ago. 

Ford trucks and commercial cars 
delivered at retail totaled 47,660, 
an increase of 31 percent over the 
first three months of 1939. 


Pontiac Reports 


Apr. Sales Ahead 
Of March Period 


PONTIAC. — Retail deliveries of 
Pontiac cars for the first 10 days 
of April were 7,170, a gain of 39.5 
percent over the 5,138 cars deliv- 
ered during the same period of 
April, 1939, and an appreciable 
gain over the corresponding 10-day 
period of March this year, accord- 
ing to D. U. Bathrick, general sales 
manager. 

It was the third highest first 10 
days of April in Pontiac’s history, 
being topped only by 1929 and 1937. 

Unfilled orders on Apr. 10 were 
4.7 times greater than they were 
a year ago and also higher than 
they were one month ago by 860 
cars. 

“The way April business has 
started, with sales and unfilled 
orders both continuing to increase, 
our deliveries for the month should 
be around 24,000,” said Bathrick, 
“which will be a 50 percent in- 
crease over last April.” 

Used car sales by Pontiac dealers 
for the 10-day period were 13,369, 
an increase of 50 percent over the 
same period of 1939 and above the 
record high sales hung up the first 
10 days of March. This represents 
a 30.6-day turnover in used cars 


| 
| 


| 





NEWEST ENTRY in the sports car field is this Custom De Soto convertible 
ower-operated top and auxiliary seats for three extra passengers. | 


coupe, with 


The automatic top, white sidewall tires, 


as standard at no extra cost. 





and numerous luxury extras are listed 


upply Willys Entertains Dealers . . . 
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Cut Used Car Stocks 





AT LUNCHEON, held for Chicago Willys dealers who flew to Toledo last 


Thursday for a mass driveaway of new cars, Joseph 


W. Frazer, president of 


Willys-Overland Motors, Inc., leans over to say a word to Gus Benhoff, Willys 
parts and accessories manager, left, and George Bancroft, general purchasing 


agent. 





GROUPED IN FRONT of one of the big airships, which carried the Willys 


“Skyroad Parade’ from Chicago, are 
dealers who made the flight. 





some of the 105 new car buyers and 


LUNCHEON VIEW of the 105 new Willys purchasers and dealers who flew 
to Tolede in a fleet of airships to be the guests of Willys-Overland Motors, Inc. 


and take delivery of their automobiles. 


S. L. Davis, president of Willys Hiinois 


Co., sponsored the “‘fly-away drive-away.” 





Chevrolet’s Sales in April 


Top March 


DETROIT.—An average gain of 
more than 1,000 units a day, over 
the corresponding period last year, 
marked Chevrolet dealers’ new car 
and truck sales in the first 10 days 
of April, according to W. E. Holler, 


GMC Truck Sales 
In April Running 
60% Above March 


PONTIAC.—tTruck sales to con- 
sumers in the United States by 
General Motors Truck & Coach 
during the first 10-day period of 
April exceeded the comparable pe- 
riod in 1939 by 60 percent and 1938 
by 178 percent, it is announced by 
J. P. Little, vice-president direct- 
ing sales. The increase over the 
same period for March, 1940, was 
60 percent. 

“Our record of consumer sales 
by 10-day periods since April, 1936, 
indicates the current period to be 
the best first 10-day period on 
record, with the exception of the 
like period for May, 1937, which | 
exceeded the present period by 
only 4 percent,” said Little. 





Noyes Killed as Plane 
Crashes in Conn. Forest | 


MIDDLETOWN, Conn. — T. A 
Noyes, head of the Noyes Buick 
Co., Boston, founded by his late | 
father, was killed Tuesday when | 
the chartered plane in which he 
was flying from Boston to Palm | 
Beach, Fla., crashed in a forest | 
near here. 

Also killed was Robert Rideout, 
an official of the Noyes company. 
Injured were James R. Hartwell, 
pilot, and Charles Smith. 


by 21 Percent 


general sales manager. Sales for 
the period totaled 32,895 units, an 
increase of 51.3 percent over the 
same period last year. 

This upswing is also impressive, 
Holler asserted, in comparison with 
the first 10 days of March, when 
Chevrolet dealers retailed 27,148 
units. The April increase is 21.2 
percent over the March figures, 
which contributed to a March total 
of 106,108, the best sales total for 
any month since April, 1937. 


A strong showing was made also 
in used car sales, Holler said, point- 
ing to an increase of 30.4 percent 
for the first 10 days of the month 
as compared with the comparable 
period in April last year. A total 
of 54,096 used cars were retailed, 
a gain of 12,605 units over Apr. 1-10 
last year. 

The used car showing during the 
first 10 days also showed a sub- 
stantial setup over the first 10 


days of March, when 40,528 units 
were sold. This gain amounts to 
33.5 percent, Holler said. 





NEW GRAHAM DISTRIBUTOR. S. “Doc” 


Auto Sales, Detroit 


new Graham distribut de Southern 
confers with R. A. Edwards, manager of Rasa — 


en 


Willys Driveaway 


Fetes First Yea; 
Of New Regime 


TOLEDO.—Celebrating the fi 
year’s progress of the new Will 
organization, a group of more m 
100 Willys dealers and custom 
from the Chicago area flew to te 
ledo Wednesday in one of . 
largest mass flights in the histo 
of commercial aviation. 7 

The visitors were guests a 
luncheon in the Willys-Overlani 
administration building. Grove Pa, 
terson, editot of the Toledo Blad, 
praised S. L. Davis, Chicago dis. 
tributor, for sponsoring the “fly. 
away drive-away.” 

Joseph W. Frazer, presi 
Willys-Overland Motors, gp : 
“We are on the threshold of a 
great future. We have made cop. 
siderable progress in the last yea 
and it is only the beginning. Ship. 
ments up to Apr. 1 are 127 pe. 
cent over the entire 1939 modg 
production year. March deliveries 
were the highest since November 
1937.” 


The luncheon was followed by 4 
tour through the Willys-Overlan 
factory. The skyriders then took 
delivery of their new cars ané 
drove them home. 


Buick Deliveries 
Set New Record 
For Early April 


FLINT.—Strong April sales wer 
reported by Buick this week a 
this manufacturer neared its all 
time production mark and main. 
tained a record breaking sales pac 
established at the introduction of 
the 1940 model season. 


Registering a better than sez 
sonal trend, domestic deliveries: of 
Buick model cars during the firs 
10 days of the month reached th 
new high of 8,912 units, a 405 
percent increase over this period 
a@ year ago, when 6,339 cars wer 
sold in the United States. 

It was the best Apr. 10 period 
in the history of the company ani 
indicated, according to W. F. 
Hufstader, general sales manager, 
a good increase in sales durin 
April as against the previouw 
month. Last year, March was the 
peak month of the spring season 

The strong spring market re 
sulted in used car sales during 
the period totaling 14,782 units ani 
a substantial increased rate of 
turn-over, Hufstader said. Use 
car stock in the hands of Buick 
dealers represented a 30-day! 
supply at the present rate, he said 


os 
Cadillac-LaSalle 
Sales Near Peak 
In Early April 
DETROIT. — The fourth best 
Apr. 1-10 sales period in the histor) 
of the company was reported this 
week by D. Ahrens, general 
sales manager of Cadillac-LaSall 
“Final delivery figures of 1,25, 
said Ahrens, “were surpassed ol 
by the similar periods of 1937, 1% 
and 1928.” , 
The first 10 days of April, which 
was 22 percent ahead of last years 
comparative volume, continued the 


strong uptrend noted in Cadillac 
' LaSalle sales in March. 


resident of Metropolit# 


Rund, Michiss* 
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NADA to Revive Roundtable 








UMORS that the National Au- 


By William C. Callahan 


tional rather than based upon 





anne Richberg Likely 


To Help Dealers 


Present Case 


By William Ullman 
Staff Correspondent 


i tomobile Dealers Assn. is| rational commonsense. There has WASHINGTON.—If plans now in 

tha, jworking toward a series of meet- | been entirely too much demand the process of formulation by the 

nen, Jings With factory officials, with|for “action now,” without any organized motor car dealers of the 

To. |Donald Richberg acting as go- consideration to the reaction that United States come to fruition as 

the Joetween, sounds like a constructive will follow. hoped, and expected, there soon 

tory Jprogram to me. Richberg would :* 2 will begin the most important 
enter the picture as a completely Given a good background of series of dealer-manufacturer con- 

t jisinterested party seeking only an| factual data on dealer operations, ferences in the history of the 

land answer to some of the problems| I am sure that Richberg will be automobile industry. : 

Pat. which are vexing to both dealers| able to present a strong case to This, the writer learns authori- 14 
and manufacturers. While the} manufacturers if, in his opinion, tatively, is scheduled to be the goal iW 

dig. | former _— administrator would | the facts themselves constitute a LEADING DEALERS guests of Henry Ford. Nine leading Ford dealers from |of the dealers, as represented in ti 

«a |come aS a representative of the| case. I am sure also that, if | Central and Southern states were guests Wednesday in Dearborn of Henry |+)., National Automobile Dealers i 

ay. lers and a spokesman for them inf ti Ford and Edsel Ford to take part in a round table discussion of various phases ODE ie 
- '| after a study of the ormation | of the business. Most of them Dave been Ford dealers for many years. Luncheon | Assn., in their continuing effort ‘ 
his past performances have been| made available to him, Richberg | was given in their honor in the lounge of the Ford Rotunda, which was attended |to achieve objectives originally bi 

t of | marked with a broadness of view-| concludes that there are many | by principal executives of the Ford Motor Co. Shown here, left to right, stand- ht th h  legislati nd ; 

sald, | pint which would lend weight to bl deal that |ing, sre Horace H. Hull, Hull-Dobbs-Kensinger Co., Memphis; George C. | 80US roug. egisiation @ Hi 

fa | ee gee ae Holtsinger, Holtsinger Motor Co., Tampa, Fla.; Henry Ford; J. K. Dobbs, | trade practice rules. 

cp wore. can only be corrected by dealers, . ‘Edsel Ford; Fred G. Litsinger, Litsinger Motor Co., Chicago; Fred ' ss 

— me: he will be equally quick to seek Jonoh ~ Ohiahome Cit be and Raymond ‘Pearson, Houston, Tex. Seated, left to A policy of opposition to the 

ea, | In the first place, it is likely | corrections where they can best | right, are Walter M. McRae, Duvall Motor Co., Jacksonville, Fla.; Ralph Patman bill has been adopted by 
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and that he has the knack of 
considering problems imperson- 
ally and from a judicial view- 
point rather than from the view- 
point of a biased advocate. 
Frankly, I think his entry into 
the picture at this time can be 
welcomed by all who are sin- 
cerely interested in the future of 


Position Cleared 

HIS week Charley Bishop, gen- 

eral counsel for NADA, an- 
nounced a favorable ruling from 
the administrators of the Wage- 
Hour act, defining the position of 
the dealer in relation to the terms 
of the act. Boiled down to its es- 


industry on safety design was pre- 
sented to Plymouth division of 
Chrysler Corp. at the 11th annual 
Eastern Safety Conference here 
Thursday evening. More than 5,000 
accident-prevention experts from 
30 states attended this year’s an- 
nual sessions, conducted by the 
Greater New York Safety Council. 


greater safety and elimination of 
hazardous designs. For example in 
1937, analysis of 21 cars revealed 
a total of 93 specific instances of 
hazardous design. This year, the 
same number of cars show only 51 
—in three years, half of the unsafe 
—— criticized have been recti- 
ed!” 


up are unsatisfactory and fail to 
meet the issue. 


Thus, with their faces set 
strongly against both federal legis- 
lation and federal trade practice 
rules, the organized dealers now 
are working on another plan 
through which they hope to solve 
their difficulties. That plan, it is 
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elimination of the $25 charge will 
injure their business and bring 
about unfair competition by out- 
of-state dealers. 

Even as matters stand at pres- 
ent, it is felt that too many cars 
for comfort have been imported. 
This is evidenced in monthly re- 
Ports by the Chicago Automobile 
Trade Assn., 


act be made to apply to dealers 
on a retroactive basis many deal- 
ers might be forced into bank- 
ruptcy. 

* * 

At the behest of the ATAM, a 
committee composed of three 
members of that organization, 
three from NADA and _ three 


Oldsmobile dealers revealed a big 
demand for used cars. 


Ala. Dealers Backing 


Curb on Trade Rules 
BIRMINGHAM, Ala. — Board 
of governors of the Alabama 
Automobile Dealers Assn. has 


7 covering the Cook] from the Automobile Manufac- dispatched telegrams to the 
— area. turers Assn. co-operated with state’s congressional delegation 
t the time the uniform anti-| Bishop to prepare test cases to urging support of the Walter 


theft act was up for consideration 
by the state legislature, it had 
the support of the Illinois Auto- 
motive Trade Assn., the Chicago 
Automobile Trade Assn., and deal- 
ers of the state generally. 


obtain an early decision on the 
dealer position. Under the pres- 
ent ruling it seems likely that 
these cases can be dropped. This, 
in my estimation, was a fine ex- 
ample of co-operative effort 
among trade associations and 


Logan bill (No. 6324 in House 


and No. 915 in the Senate). 
The bill requires that federal 
commissions and bureaus, be- 
fore promulgating trade prac- 
tice rules, must hold a_ public 
hearing on them. Any person 





APEM Dinner Set 
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or firm, who has an objection 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as 
it is in our charge, will never champion the cause 
of any individual or any corporation which is not 
for the best interests of the automotive industry as 
a whole. Nor will its columns be used to spread 
gossip or inflame prejudice. It will confine itself to 
the upbuilding of the industry it is pledged to serve, 
wholly through the dissemination of NEWS which 
is timely, authentic and of value.—(AN 6-10-1933). 
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Debunking Discreditors 

M* we recommend for your immediate reading the re- 

port of the Interstate Commerce Commission, issued 
Apr. 15, covering a seven-year study of “Public Aids to 
Transportation?” This report contains a full and irrefut- 
able answer to the charges of railway operators in the 
United States that highway transportation has been suc- 
cessful only because of the enormous subsidies granted by 
state and federal governments. 

_This report brings out that during the period 1921 to 1937 
highway users paid in $385,000,000 in excess of their share 
of highway costs. This sum is over and above federal excise 
taxes and sums that have been diverted to other purposes. 
In the same interim, it was found that public aids to rail- 
ways reached the generous total of $1,443,000,000. 

Unfortunately the average automobile dealer does not 
consider that these fallacious assaults upon highway trans- 
portation are directed at him. Too many are inclined to feel 
that this is a battle between the rails on one side and the 
organized truck operators on the other. This is not true. If 
the truckers of the nation should be barred from our high- 
ways, the full burden of highway support would revert to 
the passenger car operator. This would skyrocket passenger 
car taxes to a point where the average car owner could not 
stand the gaff. 

But more important still has been the effort of rail in- 
terests to Balkanize America by the establishment of tax 
barriers and other regulations at state borders, designed to 
separate rather than unite our country. To do this they play 
upon the antipathy of some car owners toward sharing the 
highways with transport units. 

We feel that there is ample room in this country for all 
means of transportation existing today and what will be 
developed in the future. Rails, trucks, waterways and air- 
ways can all abet and support each other under proper co- 
ordination of efforts. This co-ordination can best be achieved 
by agreement among the carriers rather than by govern- 
ment edict. The success of all lines on this basis would be 
limited only by the willingness of each line to serve. We are 
glad that the ICC report has revealed the rail charges as 
the figments of imagination they really are. We hope that 
rails in the future will take a more constructive approach. 


GM Workers Vote 
ENERAL MOTORS workers, numbering some 128,000, 
voted this week in a poll conducted by the National 
Labor Relations Board on the question of union jurisdiction. 
As had been expected, the CIO-UAW won by a big margin 
and immediately made demands upon the corporation for 
changes in existing contracts. 

We sincerely hope that CIO leaders have not been in- 
oculated by the same Blitzkrieg virus that has been so 
rampant in Europe. Unfortunately, while some of us can 
accept defeat with calmness, few of us are smart enough 
to celebrate victory with moderation. The position of CIO 
in the GM picture has not been improved; it merely has 
been made official. We sincerely hope that its future dealings 
with GM will be rational rather than rash. 

Speaking in Nashville this week W. S. Knudsen, president 
of GM, said: “The union movement in the United States 
is doomed unless experienced, clearer and more level heads 
avoid industrial tieups such as afflicted the industry last 
fall.” May we suggest to union leaders that the test of a 
leader’s power is his ability to control himself? 





Town House, 
Los Angeles 
FATHERLY Having gone com- 
ADVICE TO pletely overboard 
LOS ANGELES in praising this 
city of the angels 
in my last column; admitting 
without any equivocation that it is 
the most modern city in the world 
and still with the greatest potential 
future of any city in America! All 
of which, after another week in 
Southern California, I would cheer- 
fully re-subscribe to, perhaps I 
will not be misunderstood if I 
point out what I consider to be a 
direct challenge to the men in the 
automotive industry in this state. 
* * * 


When I was arranging for the 
use of a car during my visit here 
with a friend in Detroit, I told him 
that I thought this year I would 
prefer to do my own _ driving. 
“Don’t do it—at least don’t at- 
tempt it in Los Angeles,” he 
warned. “That’s the town with the 
craziest driving in America!” 
Knowing that he spent many weeks 
out here every year, I agreed to 
take his advice and so luckily we 
have been driven several hundred 
miles in and around this city dur- 
ing the past two weeks, and from 
my point of observation as a back- 
seat driver, I can endorse every 
word my Detroit friend said about 
the control of traffic here. Not 
only is a higher rate of speed, but 
a left-hand turn against on-com- 
ing traffic is allowed, which I have 
never before seen practiced in any 
city in the world. The localites 
seem to have become accustomed 
to this flagrant abuse of all the 
primary axioms of safety in mod- 
ern traffic control, but I can as- 
sure you that the uninitiated 
stranger stands aghast at their 
audacity. 

* * + 

Now, I would have left Los 
Angeles with this impression and 
might have mentioned it privately 
to my friends here and back home, 
but I certainly would not have had 
the temerity to write about it in 
this column of wisdom, had I not 
come upon a disclosure of some 
very pertinent facts in yesterday’s 
Los Angeles Examiner, to wit: At 
a meeting of the local Safety 
Council that day, Secretary-Man- 
ager F. C. Lynch pointed out “that 
your chances of being killed in a 
traffic accident in the city of Los 
Angeles are just twice as great as 
they are in the average city in the 
United States with over 500,000 
population! The traffic death rate 
in Los Angeles is 34.8 per 100,000 
population, whereas in Kansas 
City—the prize safety city in the 
nation—the rate is only 7.8 per 
100,000, and for the average city 
over 500,000 only 15.2” 

* ~ 


Now I happen to be one of those 
who believe that safety in automo- 
bile transportation is a direct re- 
sponsibility which no man who 
makes his livelihood from this in- 
dustry can dodge. If the men with- 
in an industry do not keep ever 
alert to the abuses which are 
bound to appear, it is not long 
before others, less experienced in 
the penalties which result from 
drastic or hurriedly concocted 
curealls, do enact laws and 
regulations which, once enacted, 
are hard to abolish. Certainly pub- 
lic opinion in Los Angeles and in 
California, for that matter, will not 
tolerate for long a condition such 
as this report discloses. The pen- 
dulum never swings back half-way, 
it always goes to the other ex- 
treme, and I predict that unless 
the automobile business men in 
this city and in this state wake up 
immediately, they are going to 
have years in which to regret their 
laxity. 

* * * 

And speaking of safety I am 

going to regret that my absence 


from Detroit next Monday makes | 
it impossible for me to attend the | 


luncheon given by my _ neighbor, 
Edsel Ford, who is heading as 
president (an honor he modestly 
seldom accepts) the Ford Good 
Drivers League. From what little 
I learned before I left Detroit of 
the plans of this league, it is to 
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The Cat and the Canary 


In This Corner— 


‘Im Fifth Plaee ......’ 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but 


be observed upon request. 


Kind Words 


Thank you for those kind words 
concerning Pontiac in Chris Sinsa- 
baugh’s “Who, Me?” in the Mar. 30 
issue of Automotive News. The 
story is very interesting and brings 
back to mind some of the real 
romance which, of course, as an 
industry becomes of age ceases to 
be as spectacular, at least in some 
phases of its operation. 

By the way, back in those old 
depression days of 1932 when Chris 
mentioned Pontiac producing 42,749 
units, does he recall that even with 
that total Pontiac was fifth place 
in the industry? The lineup was as 
follows: Chevrolet, Ford, Plymouth, 
Buick, Pontiac. B. H. Anibal, 
chief engineer, Pontiac division, 
General Motors Corp., Pontiac. 


Who, Me? 


I am interested to find out if it 
is possible to obtain in some form 
all the back installments of Chris 
Sinsabaugh’s writings on the his- 
tory of the automobile as found in 
his “Who, Me?” now running in 
AUTOMOTIVE News. I have been sell- 


teach safe, sane and courteous 
driving to the thousands of boys 
and girls who take the wheel of a 
car and become new drivers each 
year. If that is the general pro- 
gram of this movement, I believe 
it has been all too long neglected 
and I am certain it will have the 
full support of every man in this 
industry. We are way behind 
England, for example, in teaching 
proper driving; there, every new 
driver must carry a large letter 
“L” over the license plates front 
and rear, indicating “Learner,” un- 


til he or she has proven his ability | 
to drive safely. Ford is to be com- | 


mended on his support of this new 
movement. 


. * a 
So much for that! We are still 
in love with Los Angeles and 


Southern California and next week 


we begin the trek along the new | 
coast highway to “the city,” San | 








Francisco, thence back to Detroit | 


and “the old grind.”—G.M.S. 


confidence will 


ing Ford cars for 21 years and 
after reading the April issues of 
your paper I have gotten the 
thought that if I could get the 
back installments I could study 
them and perhaps give a little talk 
to small groups if I get the chance. 
—Arthur A. Gordon, Hoover Mo- 
tors, Park Square, Boston. 


Epitor’s Note: Chris  Sinsa- 
baugh thanks the writer for the 
implied compliment that he is the 
historian of the industry, but re- 
grets that the order for back 
issues cannot be filled. “Who, 
Me?” has been running since 
January, 1939, and the earlier in- 
stallments are out of print. It is 
likely that when the memoirs 
are completed this summer they 
may come out in book form. 


| Coming Events | 


APRIL 
27-29—Spokane. Washington Moto! 
Transportation Assn. annual mett: 


ing. 
30—Detroit. Automotive Parts ax 


Equipment Manufacturers Ass 1,701 
conclave. , 
MAY a 
16-17—White Sulphur Springs, W. ' acle 
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Manufacturers Assn. spring met} I Fy 
ing. 
18-25—Tulsa, Okla. International Pe} aSU 
troleum Exposition and Congres] , 
JUNE i 1€S a 
9-14—White Sulphur Springs, W. ‘* anot 
SAE Summer meeting (Greenbri« no 
Hotel). ; 
10-13 — St. Louis (Jefferson Hotel). 
aneenetine _ ngine Rebuilders Fi 
ssn. annual convention. 
17-18—Caesar’s Head, S. C. South 7 for 4 
lina Automobile Dealers Assn. & 
nual conclave. Ho mor 
24-25—Syracuse, N. Y¥. (Onondaga ie ] 
tel). Empire State Automobile Me! acie 
chants Assn. annual convention. 
OCTOBER ww It 
12-19—New York (Grand Central F* . 
ace). National Automobile Show: azin 
19-26—Pittsburgh (Hunt Armory). *” 
nual Automobile Show. ap: to h 
26-Nov. 3—Chicago (International ‘vil 
phitheatre). Chicago Automer® ‘ 
Show. uy! 
9-14 DECEMBER ). Annus l 
-l14—Chicago (Navy ier). ‘eh ar 
Automotive Service Industri’ Bi 


Show. 
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R A MAGAZINE to achieve, in 40 months 

of existence, a newsstand circulation of 

1,700,000 copies a week at 10¢—that’s a mir- 
acle in any advertising man’s language! 


@ For that magazine to achieve, in 40 months, 
a subscription circulation of 1,100,000 cop- 
ies a week at $3.50 or more per year—that’s 
another miracle! 


For that magazine to pile up gain after gain 
for 40 months. to reach a total circulation of 
more than 2.800,000—that’s still another mir- 
acle! 


It is perfectly natural, of course, for a mag- 
azine endowed with such remarkable vitality 
to have many more people reading it than 
buying it. But, for that magazine to reach the 
largest audience ever to read any magazine— 
19,900,000 people each week*—averaging, 


2,800,000 


Estimated First Quarter 


194 


AV.1939 
2,440,179 


A anes) 
2,010,367 


AV.1937 
1,189,253 





on a national basis, something more than 8 
readers a copy—that’s in the nature of a 24- 
karat miracle, too! 


@ These LIFE miracles, however, rest on a 
solid,down-to-earth foundation. That founda- 
tion is the week-in, week-out eagerness of 
American men and women to buy voluntarily 
and to read thoroughly the most stimulating 
magazine in America today. And that eager- 
ness is founded on what LIFE offers today’s 
public—information about all things that 
color and shape modern American living, pre- 
sented in LIFE’s own graphic, lucid picture- 
and-word editorial technique. 


Advertisers, too, have recognized LIFE’s 
unique force. They have been quick to make 
use of the most vital force in U.S. publishing. 
LIFE’s increase in advertising revenue of 60% 


Portrait of a Miracle 


(first two months of 1940 over same period 
1939) comes chiefly from advertisers who, 
having tested LIFE’s potency, have increased 
their appropriations in LIFE. 


7 7 ry 


* Latest figure, scientifically established and reported 
by LIFE’s Continuing Study of Magazine Audiences. 
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Street Sees Good 





Automotive Shares Regain 


Composure After Nazi Coup 


Special to Automotive News 

NEW YORK.—It is the view of 
Wall Street that many companies 
of the automotive industry, in- 
cluding some of the smaller units 
with plant space that can readily 
be equipped with new machinery, 
will receive considerable war busi- 
ness from the Allies. Some of this 
will be in the shape of direct or- 


NUCMR Elects 
Butler as Head; 
Leukhart Stays 


CHICAGO.—W. E. Butler was 
elected president, C. E. Gambill 
vice-president, H. T. Hollingshead 
secretary and 
Henry Paulman 
jr., treasurer of 
the National Used 
Car Market Re- 
port at the an- 
nual stockholders’ 
meeting held here 
last week. 

Butler, Gambill 
and Hollingshead 
are widely known 
as car distribu- 
tors. Paulman’s 
father was 
equally prominent in that capacity 
during his lifetime. 

In addition to the officers, G. A. 
Leukhart was voted in as general 
manager of the organization, which 
has been publishing the Blue Book, 
Red Book and other services for the 
past 29 years. Leukhart has served 
as general manager for seven 
years. 

Reporting on 1939 activities, But- 
ler stated that a sharp increase 
was registered over the previous 
year in volume. He added that all 
signs point to further gains this 
year in the number of subscribers, 
including car and truck dealers, 
factories, finance and insurance 
companies, banks and others. 


“Over-trading is dangerous,” But- 
ler said. “There is no need to 
caution the experienced dealer on 
this phase of selling. He knows it 
means the throwing away of 
profits, often resulting in losses 
on both new and used car sales, 
and pointing the way to business 
suicide for dealers who persist in 
such a policy.” 








W. E. Butler 
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“NI-RESIST” 


DEMAGNETIZER UPS OUTPUT 





Wherever steel parts are held in 
magnetic chucks for grinding or 
other operations there is always 
the possibility that those pieces 
may retain some magnetism. Even 
weakly magnetized steel pieces 
stick together or attract chips. The 
Blanchard Machine Company, 
Cambridge, Mass., makers of grind- 
ers, developed a demagnetizer 
which is very successful in  elimi- 
nating this trouble. Latest model 
of Blanchard demagnetizer utilizes 
“Ni-Resist’*, a high Nickel alloy 
iron for the work shelf, coil 
cases, and clamping plates of 
this device. In addition to its well 
known property of corrosion resist- 
ance, this Nickel iron has low 
magnetic permeability and high 
electrical resistance. The demag- 
netizer produces an intense alter- 
nating electric field between its 
poles. Pieces placed within the gap 
and slowly withdrawn are com- 


pletely demagnetized in a few sec- 
onds. 


*Ni-Resist—Reg. U. 5S. 
Pat. Off. by The Inter 
national Nickel Co., Inc 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





| Kight doors, four to a side, 


STOCK PRICE AVERAGES 


Previous Latest 


Week Week Change Ago 

24 motors ...... ... 38.64 37.44 1.20 24.91 
10 car-truck co.’s ... 41.21 39.76 -—-1.45 25.95 
10 parts-access. ..... 28.35 29.25 +0.90 19.12 
4 tire-rubbers .... 24.26 23.96 9.30 20.23 





ders for such products as shells, 
while other is expected to be the 
manufacture of parts, aircraft 
mainly, on a subcontracting basis 
for the larger aircraft manufac- 
turers. 

In the meantime, the Street con- 
tinues to be well satisfied with the 
automobile business itself and, ex- 
cept in the case of a few of the 
smaller companies, is paying little 
attention to prospective war busi- 
ness. The decline in motor shares 
following the spread of the war to 
Scandinavia did not go far and 
there was some recovery from the 
lows. There is more and more 
a tendency to judge the automo- 
bile outlook largely on the basis of 
the domestic market and the Latin 
American demand. 

On the basis of these two mar- 
kets, Wall Street is taking the 
view that the final half of the year 
will be a satisfactory period. There 
has been a disposition up to this 
time to shy away from forecasts 
regarding the second half. This 
disposition is now giving away to 
predictions of continued good level 
of automobile sales, with allowance 
for the summer seasonal decline. 

Earnings for the first quarter 
that have come to hand thus far 
have made good reading, and it is 
being estimated on the basis of 
current operations and the outlook 
for the remainder of the period 
that the second quarter of this 
year also will make a good show- 
ing earningswise. 

Some of the parts and accessory 
companies' showed outstanding 
strength in the latest week covered 
by the Automotive News stock 
price averages and this was the 
only group to show a gain over 
the preceding period. 


Personnel Shifted 


By Fisher Body! 


DETROIT. — The following ap- 
pointments are announced by E. F. 
Fisher, general manager of the 
Fisher Body division, General Mo- 
tors Corp.: 

Don. R. Larkin, resident man- 
ager of Fisher Body Tarrytown di- 
vision, to be assistant resident 
manager of the Fisher Body Pon- 
tiac division. 

Carl E. Hoehn, resident manager 
of Fisher Body Baltimore division, 
to be resident manager of the 
Fisher Body Tarrytown division. 

Earl L. Klett, resident manager 
of the Fisher Body Atlanta divi- 
sion, to be resident manager of the 
Fisher Body Baltimore division. 

H. B. Lowendick, resident man- 
ager of the Fisher Body Norwood 
division, to be resident manager of 
the Fisher Body Atlanta division. 

Carl W. Moyer, assistant resi- 
dent manager of the Fisher Body 
Norwood division, to be resident 
manager of the Norwood division. 





Evans Appointed 


BUFFALO.—Harold R. Evans, former 
assistant sales promotion manager for 
Chevrolet here, has been appointed to 
handle public relations of the Buffalo 
chamber of commerce. 


Pontiac Pacific Powwow .. . 
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Second Half for Motor 





AT PONTIAC DEALER meeting in 
Wilkins, manager of Pontiac’s Southgate 
“Los Angeles Times’’; T. M. 





Los Angeles were, left to sient, Ray 
lant; Lynn Rogers, automobile editor, 


Ray, Pacific regional manager for Pontiac. 


ALSO ATTENDING the Pontiac meeting were, left to right, Frank Payne, 
Pacific Coast manager, Rodney Boone Organization; Harry J. Klingler, general 
manager of Pontiac, and George W. Slocum, publisher, ‘‘Automotive News.”’ 





New Steel Price War Seen 
After Cut by Carnegie-Illinois 


Special to Automotive News 


YOUNGSTOWN, O. A new 
price-war for the automobile in- 
dustry’s steel business is seen in 
the announcement by Carnegie- 
Illinois Steel Corp. of $4 a ton re- 
duction in price of hot and cold-flat 
rolled products. The cut applies to 
second quarter shipments and cov- 
ers domestic orders only. 

The first price-war took place in 
the fall of 1937, and the second last 
May. 

Quick to meet the reduction by 
Carnegie-Illinois were Jones and 
Laughlin, Inland, Republic and 
Otis Steel companies. Youngstown 
Sheet & Tube officials are also ex- 
pected to meet the cut. 

Youngstown operators say this 
“will cut heavily into Mahoning 
valley producers’ income because 
sheets are their most important 
production.” Republic and Otis are 
also large producers of sheets and 
will feel keenly the reduction un- 


CIO Wins 


(Continued from Page 1) 


peared on ballots in departments 
of 11 plants fared much better 
than their sister industrial union 
among production workers. 

The Patternmakers League of 
North America defeated the CIO- 
UAW in four out of nine plants. 
The International Assn. of Machin- 
ists defeated the UAW-CIO in the 
Buick plant at Flint, and led by 
six votes in the Detroit unit of 


Chevrolet Forge. 





ONE OF THE LARGEST estate wagons ever built was re orted completed 


for a private purchaser by the commercial : 2 
he body is mounted on a special LaSalle V-8 commercial chassis of 


week. 


188-inch wheelbase. In addition to its 12-passenger capacity, 
which can be reached through a trunk lid at the rear. 
afford easy entrance to the full-width seats, 


spacious luggage quarters 


division of Cadillac-LaSalle this 


the body carries 


less the cut can be overcome by 
volume. 


The cut, which is understood to 
have been initiated by an eastern 
and midwestern producer, recalled 
the price-war that brought prices 
down as much as $8 to $11 a ton 
last year before the war trade re- 
vived the market. 

Carnegie-Illinois simply said the 
market had weakened, and that it 
was cutting prices immediately to 
meet a competitive situation. New 
prices at Pittsburgh were $38 a ton 
on hot-rolled sheets and $57 a ton 
on cold-rolled sheets. 


Some regarded the price-war as 
the direct result of the construc- 
tion of big, highly mechanized 
mills and the effort to keep them 
busy during a period characterized 
by a steady drop in operations. Such 
mills make possible greater produc- 
tion at lower costs. 


Struthers Iron and Steel Co. blew 
in its Struthers blast furnace after 
a short idleness this week. It is 
one of the few merchant stacks re- 
maining in the Youngstown area. 

Operations in the Youngstown 
district, however, will remain un- 
changed this week at 42 percent. 


“Dealers Tell Me,’’ by William C. 
Callahan, is an open forum for the ex- 
pression of dealers’ opinions. It ap- 
pears weekly in Automotive News. 


Industry 5 


Olds Conducting 


Sales Management 


Training Progran, 


LANSING. — Oldsmobile deale 
and sales managers through : 
the nation are now participating 
in a factory-sponsored sales fan 
agement training program, accord, 
ing to D. E. Ralston, Oldsmobijc 
general sales manager. The sn. 
gram is similar in purpose to the 
salesmanship training course a 
ready in effect for Oldsmobile » 
tail salesmen. “2 

The plan consists of a i 
club meetings at which inane 
review and study the principles of 
good sales management and its g 
plication to Oldsmobile dealershj 4 
Meetings are held monthly A 
take place in various zone centers 
Meetings for the retail salesmen 
are held monthly in the individual 
dealerships. Sound films are em: 
ployed to demonstrate the basic 
and fundamental principles of both 
courses. 

Primary purpose of these Pro- 
grams is to develop a high degree 
of sales leadership and sales train. 
ing in Oldsmobile’s retail Selling 
organization, Ralston stated. 


Managers Shifted 
By General Tire 


AKRON. — Appointment of three 
new district sales managers anj 
one assistant district manager js 
announced by L. A. McQueen, 
vice-president in charge of gales 
of General Tire & Rubber Co. 

R. L. Countryman, who has been 
in charge of sales in the Memphis 
district, has been appointed Chi. 
cago sales district manager, sw. 
ceeding Roy Doss, whose promo- 
tion to other executive duties 
which will be defined later, al» 
was announced by McQueen. 

T. C. Mundy, who has been : 
General Tire sales _representatiy: 
in the Memphis district, has bee 
promoted to Memphis _ distric 
manager, succeeding Countryman 
W. A. Morse, who has been a sales 
representative in the Chicago dis- 
trict, has been named to succeed 
the late C. W. Martin jr. as 
Kansas City district manager. 

L. L. Cyganek has been promoted 
from sales representative in the 
Chicago district to assistant to 
Countryman. 





Jordan and Fernwood 


Advanced by Cadillac 


DETROIT.—Appointments of R 
M. Jordan as western regional sales 
promotion manager and R. H 
Fernwood as sales analysis mat- 
ager of the company, are ai: 
nounced by D. E. Ahrens, genera 
sales manager. 

Fernwood has_ been _assistatt 
manager of distribution. He joined 
Cadillac 17 years ago and has 
been acting most recently in charge 
of Fleetwood custom and Fisher 
body specifications. Jordan, wit 
Cadillac since 1923, succeed 
George E. Mitchell as _ westem 
manager of sales _ promotion 
Mitchell has been transferred © 
the post of eastern regional sales 
promotion manager. 
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GOODPASTURE MOTOR CO., 


Bristol, Va., Says: “We 
another line but we have b 
this territory for twenty years @ 


y ye been a 
Federal factory have 
Pg like its discounts and pr 


Its policies, 
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SOME DESIRABLE TERRITORIES ARE NOW OPEN 
Write for Franchise Details 
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One of the Oldest and Most Soundly Financed 
Companies in the Truck Industry 
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No Traffic Allocating, 
ICC Chairman States 


Special to Automotive News 
LINCOLN, Neb.—Highway users 
deftly parried all attempts to al- 
locate traffic or freeze rates at the 
second annual transportation con- 
ference called by Chancellor 
Boucker, of the University of Ne- 
braska. J. B. Eastman, chairman | 
of the Interstate Commerce Com- 
mission, was the chief spokesman. | 


“Co-ordination of Transportation” | 
was the announced theme of the | 
conference, John D. Clark, acting | 
as chairman, referred several times | 
to the financial status of the rail- 
roads, declaring that one-third of | 
the companies were in receivership 
and “something must be done to 
save the rest of them.” 


L. C. Allman, vice-president, | 
Fruehauf Trailer Co., insisted that | 


regulation should be curtailed. 
“The fundamental purpose of 
regulation,” he said, “should be to 


protect the public. There is grave 
danger of commissions, behind 
their doors, thinking up _ regula- 
tions for the sake of regulating.” 

Prof. L. C. Sorrell, of the Univer- 
sity of Chicago, admitted that ex- 
perts continually find more work 
for themselves. D. L. Kelly, mem- | 
ber of the South Dakota public | 
service commission, asserted that 
there must be a change in freight 
levels. The private carrier would 
replace the common carrier, he 
maintained, unless the freight 
schedules were more equitably ad- 
justed to the level of farm prices. 
He suggested a fact-finding com- 
mission. 

This suggestion was torpedoed 
by J. V. Lawrence, general man- 
ager of the American Trucking 
Assns. “A commission to study and 
report,” he said, “would be of little 
value because the transportation 
problem is so vital that 60 days 
after a report is made it would 
have become obsolete.” 

W. F. Mullady, vice-president of 
ATA, insisted that service to the 
public was the true test. An effort, 
he said, to allocate traffic to dif- 
ferent methods of transportation 
would end in failure. Paul Halpine, 
secretary of the Nebraska Com- 
mercial Truckers Assn., called at- 
tention to a printed statement of 
Eastman that trucks pay their fair 
share of highway construction and 
are not subsidized. 

Eastman admitted that there was 


AAA Payments 
To Farmers Are 


Near 500 Million 


WASHINGTON.—Total certifica- 
tions for payments and obligations 
under the 1938 AAA farm program 
amounted to $499,532,875 through 
Dec. 31, 1939, the Agricultural Ad- 
justment Administration announced 
this week. 

Total for the 1938 program com- 
pares with approximately $400,000,- 
000 for the 1936 program and ap- 
proximately $326,000,000 for the 1937 
program, it is pointed out. 

Of the 1938 program total $464,- 
832,875 represents payments already 
disbursed or due to be disbursed 
under the 1938 agricultural con- 
servation program, including pay- 
ments to farmers in the continen- 
tal and insular regions together 
with natural and local administra- 
tive expenses. Obligations under 
other phases of the 1938 farm pro- 
gram totaled about $34,700,000 it is 
stated. 





Davis to Add Graham to 
Chicago Distributorship 
CHICAGO Headed by S. L.| 

Davis, who is also president of the | 

Willys Illinois Co., the Graham | 

Illinois Co. has just been appointed | 

as Graham distributor for 50| 


counties in northern Illinois and | 
Indiana. 
Graham Illinois Co. and _ the} 


Willys Illinois Co. will share the 
building at Michigan Ave. and 26th | 
St., formerly occupied exclusively | 
by the latter firm, as headquarters. 


Golf Tourney Set 

EW YORK.—First golf. tourna- 
aa of the 1940 season of the Auto: | 
mobile Merchants Assn. of New Yor 
will be conducted pucetay. May 7. at| 
Wykagy! Country Club, New Rochelle. | 





rate reductions. 


He claimed that | 


| relatively high rates on the higher 
| valued commodities and in rates 


|of low grade traffic, and the pro- 
|cess is continuing at what is ap- 
parently an accelerating pace. The 
objective seems to be arrest of a 


can only produce destructive re- 


no effort could or would be made | sults, and, if possible, the estab- 
to allocate traffic or classify the | lishment of competitive rates on a 
freight that might be hauled by | fair relationship.” 

various transporting systems. 


“The railroads,” 


Eastman said,| Union Pacific, F : 
“are in a serious plight. They have guest. Representatives of the! gineers are working with 


W. M. Jeffers, president of the 
was a luncheon 


been forced to make many reduc- | waterways and air lines took part 
tions in short-haul rates in the’ in the discussions. 





increase in Home Radio Sets 1934 to 1940 





Increase In Radio Listening 1934 to 1940 


Radio Set 
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‘Hails New Fuel as Enabling 


| which were moving large volumes | 


— 50% Cut in Size of Engine; 


COLUMBUS, O.—Development of 


| a determined effort to stop freight- |downward spiral in rates, which | a new motor fuel, which would en- 


| able car manufacturers to cut in 
| half the size of engines, was out- 
lined before the American Petro- 
| leum Institute meeting here last 
| week by Dr. Gustav Egloff, Chica- 





| go research expert. Automotive en- 
oil tech- 
nologists in developing such a 


motor, he said. 


Year after year, radio plays a bigger and BIGGER role 
in advertising, in selling and in the life of the nation. 
Here’s exactly what has happened in radio during the 
past six years... years of brilliant and sustained growth 


for this medium that has proved so vital to our people. 


Sales—UP 85% 


During the “uncertain” years from 1934 
through 1939, household budgets wavered up 
and down. But budgets for home radio sets went 
steadily up. U.S. radio set ownership increased 
85% ...climbing from 20 million to over 37 mil: 
lion home radios. Plus 6,500,000 automobile 
radios. Plus over 1,000,000 portable radios. 


Radio Listening-UP 98% 


Radio has taken its place as America’s First 
Activity! The carefully taken testimony of the 
public shows radio first in preference over all 
other forms of entertainment—and first in hours 
of attention each day. Every year—from 1934 to 
1939—the amount of daily home listening by 
America’s radio families went up and up from 
the 1934 high of over 62 million family-hours a 
day to the amazing high of 123,000,000 family- 
hours of listening each day —an increase of 98%! 


COLUMBIA BROADCASTING 


levels of gasoline. 
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Triptan, a fuel of 125 octane 
rating, was described by Dr. Eg. 
loff as possessing twice the com. 
| bustive power of regular-grade 
| gasoline of 75 octane rating. The 
| laboratory cost of the gasoline has 
| been reduced from $3,600 per gal. 
lon to $50, he reported, and to. 
| search workers hope eventually to 
| bring the cost down to Present 
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Mercury 


economy 


An average of 
1124 miles per gallon over 34,777 
jes of tough going is the record 
jaimed to date by the nation-wide | . 
ot | traffic. Weather conditions ranging 


runs, 
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On Dealer Earnings 


Mercury Economy Runs 
Show 21.124 Miles Per Gal. 


|in his own way, which is interpret- | 


snowdrifts, climbed steep moun- 
tain ranges, pulled through mud 
and sand, traveled main highways, 
up back roads and through city 


hich have just been completed, | from balmy spring days to howling 
ne Ford company announces. , 
Routes have covered 19 states in- | varying weather and road condi- 


went branches. The cars, the re- | gasoline consumption, it’s claimed. 
rts show, have bucked deep 





SYSTEM, 


blizzards have prevailed, yet these 


jaded in the territory of 10 dif-| tions have made little difference in 


miles and the lowest 20.15 miles, it 
is reported. Ten different cars were | 
used with 10 different drivers at! 
the wheel, each operating his car 
ed to indicate that the gasoline | 
mileage was due to the design i 
the car itself rather than expert | 
handling by any individual. 
When completel, these Mercury 
economy runs will have embraced 
every state in the Union. In the 19 
states covered to date, 506 different 





In every case, mileage has been 


Radio Advertising -UP 126% 


Advertisers have been quick to take advan- 
tage of radio’s unique coverage of the “whole 
market” for merchandise in America. Following 
not the uneven cycle of industry but the steady 
upswing of radio set ownership and radio listen- 
ing...not down but UP...the nation’s hundred 
leading advertisers increased their network radio 
appropriations month after month, year after 
year...spending 126% more for network time in 


1939 than in 1934. 


CBS Advertising -UP 158% 


As the use of all radio networks by the 
nation’s leading advertisers increased, so, too, 
has their use of the Columbia Network. But 
faster! CBS has outpaced all radio’s swift climb 
—increasing its billing from the hundred largest 
advertisers—from 1934 to 1939—by over 158%. 
And this year, month after month, the CBS curve 
swings upward — new highs upon highs — setting 
the pace for all networks—carrying a greater 
volume of business than any other network. 


CBS Facilities—Up, UP and UP 


In one fast-paced year—1939—CBS increased 
the number of its outlets to 119, in 117 cities. In 
addition, 91 CBS stations made major improve- 
ments, which resulted in increased signal strength 
and 30 CBS stations increased their power in 
1939. Today, there are 16 CBS 50,000 watt sta- 
tions—more maximum-power U.S. stations than 
in any other network, 


DETROIT. — National Automo- 
bile Dealers Assn. is conducting its 
seventh annual trade survey, 18,000 
questionnaires having been sent to 


| automobile dealers handling 85 per- 


cent of the nation’s business in 
motor car retailing. 

Purpose of this activity has been 
to establish definite factual evi- 
dence that would show the actual 





Increase In All Network Advertising 1934-1939 





Increase in CBS Advertising 1934-1939 
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For detailed analysis of CBS technical advances, write CBS 


485 Madison Avenue, New York City 
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(earnings made by automobile re- 
tailers, costs of doing business, 
and the various factors that deter- 
'mine the extent of profit and loss. 


Conditions during the period 
|from 1933 have provided a good 
'index of yearly expenses, which 
|have shown an average fluctua- 
tion between 14.88 percent and 
18.76 percent. From 1933 to 1936 
the trend was downward, but since 
|then it has been reversed, with 
17.64 percent of total sales in 1938 
going for expenses. 


NADA’'s trade survey also covers 
|the percentage of cars sold on 
installments, and the percentage 
of trade-ins and used car sales. 
In the latter, the ratio has been 
as low as 1.70 and as high as 2.15. 


Significant in these surveys have 
been the facts revealed in relation 
to new and used car selling and 
the operations of the service, parts 
and accessories departments. Four 
of the past six years have shown 
net losses in the new and used 
car departments per new car sold. 
The principal source of profit has 
been in the service, parts and 
accessories departments. These de- 
partments have enabled dealers to 
recover a final net profit in their 
operations, it is said. 


Machine Tool 
Demand Rises 


To New Peak 


CLEVELAND. — The machine 
tool industry’s operating rate rose 
to a new peak of 93.4 percent of 
capacity in March, according to 
the National Machine Tool Build- 
ers Assn. 


From 52% in January, 1939, the 
rate advanced to 93.3 in December 
and has since held about steady. 
Meanwhile, to increase the capac- 
ity of domestic companies building 
| 








airplane engines, the machine tool 
industry is now completing the 
manufacturing of about 2,000 ma- 
chine tools, representing an expen- 
diture of approximately $16,000,000 
which were ordered since last De- 
| cember. 


To meet the needs of the forth- 
|coming $1,000,000,000 allied plane 
program, engine builders and ma- 
chine tool companies have already 
| made detailed plans. 


| Machine tool builders have ear- 
| marked sufficient production to 
;meet the probable needs for the 
| second expansion of engine plants. 
The program now under considera- 
tion is expected to require about 
| 4,000 machine tools costing roughly 
$35,000,000. This has been done in 
the face of an unprecedented de- 
mand from both foreign and do- 
mestic sources. Reflecting this, 
order backlogs of many machine 
tool companies are of record size. 


|Struble Heads Sales 


| At Fruehauf Trailer 


DETROIT—Roy A. Fruehauf, 
vice-president and director of sales 
of the Fruehauf Trailer Co., an- 
nounces the ap- 
pointment of A. 
L. Struble as gen- 
eral sales man- 
ager. Struble has 
been assistant 
sales manager of 
the Fruehauf 
|company for the 
past year. 

Struble has had 
a long and varied 
experience in the 
automotive in- 
dustry, particu- 
larly in the motor truck field. 
Previous to his connection with the 
Fruehauf organization he was 
general sales manager of the Reo 
company at Lansing. He had been 
with that company for 10 years, 
having joined their organization in 
1929 as merchandising Manager in 
the truck and bus division. Before 
holding his position with Reo he 
was in charge of merchandising 
oore for the Federal Motor Truck 

JO. 











A. L. Struble 


_ Dealers Tell Me,"’ by William C. 
Callahan, is an open forum for the ex- 
pression of dealers’ opinions. It ap- 


pears weekly in Automotive News. 
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ICC Report Refut 


Eastman Shows Propaganda 
Of Railroads Distorts Facts 


(Continued from Page 1) 


large printed pages, contains a 
foreword in which Eastman says 
that in it the taxes paid by high- 
way users “were very conservative- 
ly estimated.” 

Eastman branded “patently un- 
sound” the railroad theory that 
highways still would be construct- 
ed on standards prevailing in the 
early days of modern road develop- 
ment had it not been for the neces- 
sities created by large, heavy 
vehicles. He dismissed the claim 
that such vehicles should bear full 
responsibility for all costs in excess 
of those essential to build and 
maintain early-type roads. The re- 
port, he points out, “assigns a 
proportionately high share of the 
responsibility to the heavier ve- 
hicles, but one that falls consider- 
ably short of the railroad conten- 
tions.” 

“I may add,” Eastman continues, 
“that the railroads have had the 
opportunity to express to me, both 
orally and in writing, their views 
on the highway carriers. Their 
contentions impress me as being 
carried to extreme limits.” 

The report condemns the _ so- 
called “public utility theory” of 
computing highway costs. Under 
this theory, which is supported 
by the railroads, highways would 
be treated as though they were 
owned and operated by a public 
utility company, and motor vehicle 
operators would be forced to pay 
taxes on their own investment in 
the highways. 

“The fact that highway improve- 
ments have been financed by tax- 
payers and users,” the report 
says, “appears to make a_ tax 


charge (on investment)  incon- 
gruous and to result in substantial- 
ly a form of double taxation—for 
the provision of the facilities and 
for the privilege of using them.” 


In contrast with its conclusions 
regarding public aid to highway 
transportation, the Eastman report 
shows a subsidy of $1,443,000,000 
for the railroads of the United 
States. Of this, $1,282,000,000 is 
classified as land grants and other 
aid “given to secure the construc- 
tion of railroads, mainly in the two 
decades following 1850.” The re- 
maining $161,000,000 is listed as 
assistance given the rails from the 
World War to 1936. 


The report discloses that from 
1921 through 1932 motor vehicle 
operators’ payments exceeded high- 
way costs by $108,400,000. The 
amount would have been $178,319,- 
000 had highway users been given 
credit for funds “illegally” diverted 
to unrelated uses, the inquiry dis- 
covered. ‘ 

The report draws a distinction 
between revenues raised for high- 
way purposes but allocated other- 
wise, and those collected from 
highway users for non-highway 
purposes through special legislative 
act or by application of constitu- 
tional provisions. For example, it 
points out that the Texas constitu- 
tion requires that 25 per cent of 
any excise tax, such as the gasoline 
levy, be devoted to school purposes. 
This is not diversion, in the tech- 
nical sense, the report holds, add- 
ing that highway users would not 
be credited with sums so diverted 
in making final determination of 
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BENDIX DRIVE 


MIGHTY impressive record 
stacks up behind the Ben- 
dix Drive. One of the world’s 
most widely used automotive 
units, it has been faithfully 
starting millions of cars auto- 
matically many times a day for 
many years. 

The Bendix Drive is simple, 
reliable and virtually trouble- 
proof. At the touch of a starter 
button, it takes hold—starts the 
engine—lets go—and then pro- 
tects the starter from damage 
by unintended operation. 

Car owners take such de- 
pendability somewhat for 
granted. But there’s a lot be- 
hind that unfailing service... 
a lot of experience in knowing 
how to build right and sticking 
to the strictest specifications in 
materials and workmanship. 

Bendix Drive is built in 
sizes and types to start every 
kind of automobile, marine or 
Diesel engine. 


ECLIPSE MACHINE DIVISION 


BENDIX AVIATION CORPORATION 
ELMIRA, NEW YORK 
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the amount of highway public aid. 

Numerous factors were consid- 
ered in arriving at the portion 
of the total highway costs charge- 
able to motor vehicle owners. One 
of the most important was the per- 
centage of the burden that should 
be borne by those actually operat- 
ing motor vehicles, as distinguished 
from others, who derive benefits 
from the roads. 


The investigator concluded that 
80 percent of the annual cost of 
state highways in the 1921-1932 
period should have been borne by 
motor vehicle operators as a class. 
During that period, the report says, 
construction costs of state high- 
ways were increased, as a maxi- 
mum, about 77 percent by reason 
of the presence of the motor ve- 
hicle. In the same period, accord- 
ing to the report, motor vehicle 
operators should have paid a 
maximum of 23 percent of county 
and local roads, and from 12 per- 
cent (in 1921) to 28.5 percent (in 
1932) of the annual cost of city 
street improvements and_ traffic 
control. 


Stating that the transfer to 
motor vehicle users of “more and 
more” of the burden of supporting 
rural roads has been in process 
since the beginning of the motor 
age, and that “there is no reason to 
believe that this trend has spent 
its force.” The report says there is 
“need for most careful scrutiny by 
the respective states of both their 
expenditures and revenue programs 
in order that the most effective 
use may be made of the not un- 
limited funds which can be sup- 
plied by motor vehicle users.” 


Commenting on proposals that 
damage to highways by different 
types of motor vehicles should 
serve as the general basis of cost 
allocation, the report suggests four 
reasons why this method would 
not be sound, as follows: 

It is impossible to measure 

the «amount of damage done 
or to isolate the effects of heavy 
loads from those of poor construc- 
tion methods and materials, un- 
stable subgrades, or weather 
changes. Particularly difficult 
would be the isolation of the ef- 
fects of the general run of “heavy” 
vehicles from those of occasional 
extremely heavy loads, carried in 
violation of road or bridge load 
limitations. 

The damage theory, if sound 

otherwise, would serve to al- 
locate only the pavement and 
bridge costs and would leave out of 
consideration such cost factors as 
are related to width of road and 
degree of grade and curvature. 

It also would not serve to al- 

locate the cost of facilities 
built in recent years and adequate 
for present loadings. 

It overlooks the fact that for 

the past decade and more the 
country has engaged in a broad 
program of modernization of facil- 
ities, a program based on a suffi- 
cient volume of actual or prospec- 
tive traffic (mainly that of 
passenger vehicles), to justify the 
scrapping of the lower types of 
surfacing and of narrow roads 
with high crowns, inadequate 
shoulders, sharp curvature, severe 
grades, and narrow, old and un- 
sightly bridges. 

With regard to whether different 
types of motor vehicles had paid 
their proper share of total highway 
costs in one year, 1932, the report 
shows: 

Passenger cars slightly more 
than discharged their respon- 
sibility for road and street costs. 
All busses, except school 
busses, met their responsibil- 
ities; payments by the groups of 
largest busses exceeded assigned 
costs by large margins. 
Farm trucks failed to meet 
the costs assigned to them. 
The 1'2-ton and less private 
truck met only 70 percent of 
the costs assigned to it; 
vehicles met 


only 78 percent. Trucks larger 


than 1%-ton rated capacity gen- 


| ably exceed assigned costs. 


erally discharged their obligations; 
in some cases payments consider- 
Pay- 
ments failed to meet costs in the 
case of the smallest private com- 


| bination, 5-ton private and for-hire 
| straight truck, and the 5-ton pri- 


vate combination. 
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of Motor Subsidies 


DeSoto ‘Gravy Train’... 
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DE SOTO DEALERS from New York, New Jersey and Connecticut were i, 
Detroit this week for an inspection of the De Soto and Plymouth factories 
and a get-together with sales executives. They were banqueted at the Detroit 
Leland hotel and given recognition for their performance in the “Gravy Train” 
sales contest now being conducted by De Soto. Honorary members of the 
“Gravy Train” crew are shown in this group of photos, with the items typifyin 
their offices: John Rocco, conductor, from Tuckahoe, N. Y. He’s using his puneh | HUDS 
on the hat check of L. G. Peed, while J. B. Wagstaff watches the birdie vASH 


WILL 












DET 
new p 
110 n 
March 
regist1 
percen 
1939, I 
Polk 
. istrati 

ering 


GEORGE IESLIN jr., engineer, from Clifton, N. J., who is telling Wagstaf 
and Karl Bronson, advertising director, that his cap doesn’t fit. 





JOHN VAN DINE, fireman, receiving his gloves from R. M. Rowland, assist Hudso 
ant general sales manager. Van Dine is from Glen Rock, N. J. Lincol 





ROBERT BENTLEY, brakeman, with a toy lantern. He’s with Ashdow 


Motors Sales of Queens Village, N. Y. Total 
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American Home Market Boot) 
a . Idaho 
Gives Sales Potentials of U.} se: 
| Louisiz 
NEW YORK.—Defining and map-| made to determine whether setae 
ping retail shopping areas, the new| should be included or exclud} Maryla 
American Home market book of-| from the metropolitan district Wisse 
| fers pertinent findings of the U.S.| Because these metropolitan d*) ~**° 
id tment of i ‘ is, it ¥°) Montar 
| depar 1€ of commerce in On€ | tricts are on a county basis," "| Montar 
| volume with 95 maps. As a result, | possible to place 12 economic _« ae 
it is reported, sales potentials for | tors on people, retail sales. pu} Nebras 
| cities, counties and areas are easily | chasing power and homes in jut") —__ 
| eotained. | position to each district's circu) Sevads 
| In the new market book metro-|tion and population figures: | Nowy 
| politan districts have been adjust- | In addition to this, Ame) 
|}ed to the nearest county line. In| Home has gone a step further “| Rhode 
a 
cases were 50 percent or more of ‘locating and evaluating Yl epazh 


/a county's population is within the ss da 
/metropolitan districts, outlined by | Markets by giving comple’ tl Ve 
the government in the 15th census, |0n the 141 small city CO at ol 


ve 
|it has included the entire county. | the U. S. The book, therefore, f : Total 
| In cases where less than 50 percent | complete data on all U. S. 4 for M 
was within—a special study was | over 25,000 population. hig 
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Week’ S Production: Rises to 105,682 Cars, Tricks 


— een 
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AN’s Productos tunis 


(U. S. and Canada) 
WEEKS ENDED APRIL 20, APRIL 13 















i Jan.1 Jan.1 
“ Week Same Week April to to 

i Ended Week Ended to  Apr.22 Apr. 20 
vi Apr.20 1939* Apr. 13* Date* 1939* 1940* 
GEN. MOTORS ....... 44,519 $2,788 42,058 129,086 512,131 664,182 
Chevrolet} ........... 27,000 20,175 265,200 77,125 305,035 398,510 

Met ieecessakscn 6.269 4324 6,507 19,394 77,119 103,811 
See ee 5,400 3,952 5,417 16,094 57,409 77,679 
er 4,800 3,562 4,089 13,718 58,918 71,346 
Cadillac-LaSalle ..... 1,050 775 845 2,155 138,650 12,836 

Hee eameee 28,890 20,310 238,929 71,810 297,096 373,869 
Sid ie erere 11,990 9,650 11,973 35,930 147,980 182,328 

Bn peleeatei 7,350 7,480 7,355 22,080 97,485 116,669 

eer ee 2,650 1,735 2,680 8,014 28,711 42,954 

Pandit cae 1,900 1,445 1,921 5,786 22,920 31,918 
22,080 21,875 23,285 68,550 312,817 355,128 
US Na aie Rea 19,250 19,175 20,255 15,682 269,142 307,406 

Cai and vise s:eru.e,3 2,080 2,050 2,272 6,612 32,920 36,822 
Lincoln-Zephyr ...... 750 650 7158 2,256 10,755 10,890 
a CKARD inci 2,470 2,580 2,483 7,073 28,105 39,456 
re rer er 1,750 1,020 1,091 4,745 16,065 26,650 

nd s.8 wake, 8-6 2,075 1,400 1,925 5,950 19,8380 25,685 

ee eivnavk his-ein'v ww, 1,536 1,875 1,547 4,631 26,499 21,319 

Hews wadiaescr a 892 244 900 2,694 6,632 9,983 

Se eee $ 20 ¢ $ 1,135 899 

GRAHAM?t ............ 200 140 200 500 «1,965 500 
{UPMOBILE ig $ 100 t t 600 $ 
MISCELLANEOUS+ 6,300 5,275 = 19,270 79,655 110,544 
stavhlee vue vaes 105,682 87,627 1 103, 13,853 314,309 1,302,530 1 625, 965 

















fRevised. Includes trucks. 


DETROIT.—Advance reports on 
new passenger car registrations in 
110 metropolitan centers during 
March reveal last month’s urban 
registrations are running about 17 
percent ahead of those for March, 
me 11939, R. L. Polk & Co. reports. 

Polk also released complete reg- 
istration reports for 18 states, cov- 
ering rural as well as urban sec- 
tions. These latter figures point to 


Plant Activity 


ere steady; 6,269, five days 
Cad.-LaSalle...rise; 1,050, five days 
Chevrolet... .. rise; 27,000, five days 
Chrysler....steady; 2,650, five days 
De Soto..... steady; 1,900, five days 





Dodge...... steady; 7,800, five days 
eee drop; 19,250, five days 
Graham...... steady; 200, five days 

assist | Hudson. .... steady; 2,075, five days 
Lincoln...... steady; 750, five days 
Nash....... — 1,536, four days 
Oldsmobile....rise; 4,800, five days 
MOE... «+s rise; 1,750, five days 


.. steady; 11,900, five days 
Pontiac... .. steady; 5,400, five days 
Studebaker.steady; 2,470, five days 
Willys....... steady; 892, four days 





tClosed. Miscellaneous includes Crosley, 
Henney, Autocar, Broekway, Diamond T, Divco, Federal, GMC, Indiana, 
International, Mack, Reo, Sterling, White, etc. 
Be Seeteeteiceeent annem aennennstonaans * 


New Car Sales in March | 
Seen 27% Ahead of 1939 





a much greater increase for March 
1940—27 percent. 


Rural registrations in these 18 
states, therefore, are shown to be 
at an exceedingly high level in 
order to lift the full-state totals 
to their high March 1940 mark. 


According to Polk figures, the 18 
states reporting have an aggregate 
registration volume of 76,935 units 
for March of this year as com- 
pared to 60,504 in March of last 
year. March, 1940, registrations are 
also 39.70 percent ahead of the 
55,070 registrations in February, 
1940. 


Polk reports the March truck 
registration total for the same 18 
states at 14,637 units. This is 21.35 
percent above the 12,062 units in 
the same states in March of 1939 
and 25.01 percent above the 11,- 
708 registrations in February, 1940. 


Cocker to Detroit 


DETROIT.—Thomas E. Cocker has 
been appointed manager of the De- 
troit district office of Chain Belt Co. 
of Milwaukee. He succeeds G. A. 
Gunther. Cocker, who is a graduate of 
Rensselaer Polytechnic Institute, has 
been with the company since 1921 and 
has served as district manager of both 
the Cleveland and Buffalo offices. 





~ Chevrolet, Olds, { 
Packard Boost 
Their Schedules 


By Pete Wembhoff 
Associate Editor 


DETROIT. — Continuance of 
heavy retail demands for new cars 
and trucks, as noted in the early 
part of April, 
indicates that 
automotive pro- 
duction may 
hold up strong- 
er and for a 
longer period of 
time than ex- 
pected. 

On the strength 
of first 10-day 
reports for 
April, several 
plants boosted 
output schedules 
to 105,682 cars 
and trucks this 
week, sending 
the week’s total 
above the pre- 
vious week’s 
103,853 assem- 
blies. In the 
correspond- 
ing week of last 
year the in- 
dustry turned 
out 87,627 ve- 
hicles. 

Increase in 
this week’s out- 
put schedules 
was accounted 
for almost en- 
tirely by Chev- 
rolet, Packard 
and Oldsmobile. 
Packard returned to a _ five-day 
work-week as did Cadillac-LaSalle. 

As a result of the boosts at 
Chevrolet and Oldsmobile, the 
General Motors group total for this 
week rose to 44,519 cars and trucks 
from the 42,058 units produced in 
the previous week. In the like pe- 
riod of last year, the GM divisions 
turned out 32,788 vehicles. 

Chrysler’s schedule remained 
near previous levels this week. 
Chrysler divisions accounted for 
23,890 cars and trucks, as com- 
pared with 23,929 units in the 
previous week and 20,310 vehicles 
in the comparable period of 1939. 

Ford divisions assembled 22,080 
cars and trucks this week, which 
contrasts with 23,285 units in the 
previous week and with 21,875 ve- 
hicles in the corresponding period 
of 1939. 

Independent producers, led by 
Studebaker, continued at previous 
levels this week. Following Stude- 
baker were Hudson, Packard, Nash, 
Willys and Graham. Bantam re- 
mained closed for the week. 


Automotive News’ 
Production Estimate 





New Passenger Car Registrations 


Two Months plus 26 States — 











March March 19389 Unit 
to Date Pos. 1940 Pos. 1939 Pos. Gain 
OVEONEG ve cvrcds sees 25,194 1 146,800 1 104,291 1 42,509 
Sas ae 6.5 ¢4,9:0N ROOMS 16,745 2 97,311 2 82,407 2 14,904 
EMPOUE. vi ssccsevcvs 12,093 3 74,003 3 64,438 3 9,565 
rere 6,783 4 47,640 4 34,204 4 13,436 
BIOGRO. cccvevcessvcces 5,458 6 36,528 5 33,279 5 3,249 
RN ie 0 vb os bea ews 6,005 5 36,253 6 25,099 6 11,154 
Oldsmobile ........... 5,039 7 31,688 7 23,674 7 8,014 
Chrysler .....ssccseee 2,471 9 16,918 8 12,396 8 4,522 
Studebaker .......... 2,746 8 16,462 9 7,807 13 8,655 
MEOPCUTY occ csccees 2,439 10 14,783 10 9,553 9 5,230 
DEGGOEL. ce scrtenvcsens 2,107 11 13,060 11 8,033 12 5,027 
EE, 6.8.00 vee e588 1,993 12 12,139 12 6,845 14 5,294 
BPO. BIOCO c i cbs acvevsse 1,736 14 11,949 18 8,494 11 3,455 
PEGE: 6.6.4 8.080 046:0 000 v's 1,924 13 9,841 14 9,112 10 729 
Cadillac-LaSalle ..... 799 15 5,921 15 6,050 15 129* 
Lincoln-Zephyr ...... 497 17 4,048 16 3,790 16 258 
Willys ....ccccesseces 509 16 3,666 17 2,007 17 1,659 
CRPEIEE  vccvccsvccsse 9 18 70 18 723 «418 653* 
Hupmobile ......----- 0 sss 19 14 19 112 19 98* 
Miscellaneous ........ 33 327 310 17 
Mc sc vevsctsueeses 94,580 579,421 442,624 136,797 
*Loss. 





Crude Rubber 
« 
Consumption Is 
a 
Up Only Slightly 

NEW YORK.—According to the 
Rubber Manufacturers Assn., Inc., 
it is estimated that rubber manu- 
facturers in the U. S. consumed 
50,192 long tons of crude rubber 
during March. This represents an 
increase of less than 1 percent over 
the February consumption of 49,832 
long tons and is but slightly above 
March, 1939, when 50,165 long tons 
were consumed. 

Gross imports for March, as re- 
ported by the U. S. department 
of commerce, were 59,258 long 
tons, representing an increase of 
37.5 percent above the February 
figure of 43,088 long tons and 52 
percent over the imports for 
March, 1939, which amounted to 
38,989 long tons. 


Total domestic stocks are esti- 
mated by the RMA as of the end 
of March to be 149,678 long tons, 
an increase of less than 1 percent 
over the stocks on hand at the 
end of February, which were 148,- 
776 long tons, but 27.3 percent 
under the stocks of 205,936 long 
tons on hand at the end of March, 
1939. 

Crude rubber afloat to United 
States ports on March 30 is esti- 
mated to have been 113,619 long 
tons, which compares with 112,257 
long tons reported afloat as of the 
end of February, and 55,981 long 
tons afloat March 30, 1939. 


Named Representative 


HOUSTON, Tex. — Peden Iron & 
Steel Co. has recently been made the 
Barber-Colman representative in the 

Texas territory. 
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TWO-FACED 


NICKEL-ALUMINUM SHEETS 





Current activity in metallurgical 
circles has produced remarkable 
new materials and processes. An 
interesting example is a unique 
pre-finished bonded alloy sheet 
combining the attractive appear- 
ance and resistance of Nickel with 
the lightness, strength, and work- 
ability of aluminum. This material, 


named Nickel-Aluminum, has heen — 


introduced by the American Nickel- 
oid Company, Peru, Illinois. These 
doubly useful two-faced sheets are 
produced by bonding a surface coat- 
ing of Nickel to an aluminum base, 
using Krome Alum process patent 
No. 1,971,761. This new pre-finished 
material is available in sheets up 
to 36 inches in width, in a full 
range of tempers, from 0.010 to 
0.064 inches in thickness. This ver- 
satile new material can be easily 
bent, stamped, or even moderately 
drawn without damaging the 
Nickel coating. The new Nickel 
faced sheet lends itself to applica- 
tions where lightness must be 
combined with strength and re- 
sistance to cor- 
rosion, tarnish or 


rust. 

THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





New Passenger Car Registrations, 26 States for March, °40-’39 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 
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4 5 3 = z s 
~ @ = 
STATES Eile]. eiea1_| 8 sie 3 g eS = STATES 
> n be = ce eo = - a s C3 
sle|/s |2>|eo/8/3} £/43/8 | & | 28 3 
dow? o a 3 a 6 o o a = a oe 2 = 7 
Total 12 States 40] 1401, 1032) 3108] 6872| 12413) 3968) 145, 14103, 308) 2887) 3790) 25201) 9647 
_—| forMarch ‘39/1 1083, _784| 3069] 5897| 10833) 3201] 181| 10825 an 3000! 2627| 19104 | sors] seal tags ee ee a "332 1 inn il 54591740 Total 12 States 
Colorado "40; 88,42) ATA) 210) S11) 155, 8299, id08)SC«G 675 390) V7 | 4 42833|'39 ‘for March 
} *39 54) 25) 167 210, 456) 151 <t 557] 17| 102) 75 06 441| 24| Ma Br9 2| 30 2| a] 3 18 ql iat Colorado 
) Connecticut 40) 165) 148,372) 857) 1542) 531 1192; 73)——«332)—«490 Sans | 6 
0 —_39| 89 113/291; 646|_ 1139! 371 33, ‘760 421 ae7| Seo i703| 491; 33 TB boll al “me 2 an 16 $7 i] Bera ee Connecticut 
, Idaho "40 | $2 17 85) 152 286 92 380 3 76) #2) 593 | — : _ | j 
‘ <a 39, 23; —«:13|_—«53|_—«110|_—=«199| 45) sa] 3| 39, asl gar | Seal "al 33! | | 29 | i 23| 52/18 i} 1330 /739 —, 
oJ! Kansas 740) 113) 69) 255) 502) 939/323) TNS) 9) 262/249) 2309 | 930,28; 126) 1084) | 113) a 5 | 851 |'39 cane 
ee ‘39| 79) 39) + 163| 364| ~—645)_—«173 2} 882; 8} 165; 1380 629| 14) 81] 724 3) +90 | 61 23) = 24| 4 eelas 40 Haneae 
.| Louisiana 740 | 62 ae 150 336 570 205) 8| 1028) 9 Oo 7 146, 1513 | _842| 26| 98) 966) 62 asi | 3 | 2958)’ = 
SD 739] 61)_— 24) 174) 284) 543) 157] 14) 741] 8 90|___87|_:1097| 713] 24) 77] ~~ 814! 11 46 | 1 = =. 28 | 1 ayn ~~ Loutsiana 
clud] Maryland "10/175, 96; 351) 915) 1537) 435) 13/1380, 29/262“ 874|_-2493 | 773) 19 66, 858] | 71] SS 11) 2] _ 2597/'39 
t J "89 156) __—78)_—-333)_865|_ 1432416) _16| 1066|_—27)_—188| 60/1973) 748) «191 56) 83a! 5) 101 | Bs iia 30 39 i]  Sesel-38 Marymad 
» de] Missouri "40 210, 199 555| 1304) 2268| 544/12 3217/48| 535| 445] 4801 | 1626, 52; 171 _1849| 2/144, | 2251 tae) | | 4646/39 
SS ee _ ; 39 | 181) 194 6: 5! 130 233: |__ 488 19) 2652) 36) 384 384| 3963) 1429) 33) 147| 1609| 181 ? 316| 43) 9 9843/40 “a —, 
it ¥°) Montana "40 63,29) 105, 221) 418) 115) 3) RAT—=~<~*S)sC«dT| SSC) SSC | 890 a ae 107 1} 233) 86) 109) 39) 1} __ 8501/|'39 
c fat: ein 39) _33) 15| _69)_—«141)_— 258; 84) | 68 12 62 265 455| 232] 15] 27 rl 1| 58 | 66 33 | 95 14] | 1969/40 “a 
pl" Nebraska "40 | 46 17 64 145 272, 114 1} 513, —«S]—=“‘dG|SSC*«SG| SSC] “oe ia a = sr —r- — | — fone — ——— 
mie $9] __48)_'7)___ a) 181 _328)_97|_4i_438)__4i_85)__80|_~—«708'|_—503|_—Ss |_| ses} So} 5 20119) ats] S| doa lead Nebraska 
peut} Nevada — 1 8, a a SS) | 33) 2 a |W ae 89 ae 
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Dealers Before Car Makers 


(Continued from Page 3) 


the-table meetings with the leading 
producers of motor cars. 


Richberg, neither a left nor a 
right winger, has the confidence 
not only of the dealer body but 
of the manufacturers as well. He 
is held in high esteem as a mod- 
erate who should be able to re- 
concile the sometimes sharply 
conflicting views held on the one 
hand by the makers of motor 
cars and on the other by those | 
who distribute them at retail to | 
the millions of motorists every- : 
where throughout the United| 
States. | 

Many dealers feel, it is known, | 
that such a man as Richberg, one | 
who has an understanding of all 
of the issues involved and yet is| 
able to see both sides of the case | 
fairly and reasonably, can do far! 
more for their cause than they | 
can themselves. Thus, they are 
hopeful that arrangements will be | 
made for him to act in the capacity 
of liaison officer. There is every 
reason to believe at this time that 
this will be done and, further, that 
he will be welcomed into the inner 
sanctums of the manufacturers. 


What are the issues’. which 
Richberg or any other representa- 


Boost in Shares 
Is Approved by 
Graham Holders 


DETROIT. — Stockholders of 
Graham-Paige Motors Corp. have 
approved an increase in author- 
ized common _ stock to _ 5,000,000 
and reduced authorized preferred 
stock to 4,444 shares from 30,000 
shares. 

The number of directors was 
increased from six to seven and 
Ernest Kirschke and R. F. Burtch, 
both Graham - Paige executives, 
were elected as new members. 
Other members and officers with 
the exception of R. Carl Hicks, 
who had resigned as director and 
vice-president, were re-elected. 

The meeting was adjourned un- 
til May 15 to permit solicitation 
of additional proxies to bring 
stockholder representation to a 
two-thirds majority necessary to 
ratify waiver of pre-emptive rights 
to subscribe for the additional 
1,500,000 shares of authorized 
common stock. 


Caleb W. Shipley 


CINCINNATI. — Caleb W. Shipley, 
founder of Trailmobile and a pioneer 
in the modern freight_transport indus- 
try, died here Apr. 7. On his retire- 
ment a few years ago Trailmobile was 
merged with others in the industry to 
form the present Trailer Co. of 


America. 
b You will find that 
New York has more to 


offer when you make 
your home at the 
Savoy-Plaza 


Special 
World’s Fair 


Summer Rates 
Single from $5 Double from $7 
Air-conditioned rooms available 


Subway to World's Fair at the Door 


HenryA. Rost, Managing Director 
George Suter, Resident Manager 
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tive of the organized dealers would 
present to the manufacturers? 

Briefly, they would _ revolve 
around such matters as the need 
for protected territories, stabiliza- 
tion of prices, “more equitable” 
contracts, the used car problem, 
increased discounts, and a new 
approach to the question of sales 
quotas. 

All of these matters were cov- 
ered in the drastic Patman bill 
which the dealers turned down by 
an overwhelming referendum vote. 
Some of them were covered par- 


tially -—- and, many dealers feel, 
ineffectually — in the _ tentative 
trade practice rules on which 


hearings have been held and which 
may or may not be promulgated, 
“as is” or in revised form, by 
TC. 

The fact that several manufac- 
turers have issued new and im- 
proved dealer contracts, embody- 


jing changes which are held to be 


decidedly in the interest of the 
retailers, is held by many in the 
field to indicate clearly that the 
makers generally will be open to 
all suggestions which they feel to 
be genuinely constructive and upon 
which the majority of the dealer 
group have agreed. 

For, it must be borne in mind, 
there has .not been unanimity of 
feeling among the dealers either 
upon the precise nature of the 
most important issues or upon the 
most effective remedial steps. It 
is true, however, that most dealers 
feel that some _ definite action 
should be taken to give them a 
better break with respect to the 
matters cited above. 

Those who have followed recent 
developments closely are inclined 
to view with optimism any effort 
by the dealers which will follow 
the course which now seems to 
have been decided upon, namely, 
conferences with the manufacturers 
which will be approached in a 
spirit of good will and construc- 
tiveness and an earnest desire to 
promote the welfare of all con- 
cerned. And “all concerned” neces- 
sarily would include the buying 
public. 

On that score it should be 
pointed out that the manufacturers 
throughout have been especially 
insistent that the interests of the 
public be safeguarded; and it is 
known that the organized dealers 
are in hearty accord with their 
contention that no step should be 
taken which could be considered 
in any way inimical to the welfare 
of the ultimate consumer. 

Thus, if and when the dealer- 
manufacturer conferences take 
place, the participants will be re- 
quired not only to judge each 
controversial issue from the stand- 
point of those immediately involved 
either as maker or seller, but also 
from the broad aspect of its possi- 
ble effect upon those on whom 
both are ultimately dependent for 
their success, namely, the _ pur- 
chaser. 

This, then, in broad outline is the 
nature of the problem which con- 
fronts America’s largest and most 
far-flung industry, and the steps 
which today are being considered 
for its solution. 


For a fresh automotive viewpoin! 
read George M. Slocum’'s 
Edgewise.”’ 


“A Word i 





JUAN MANUEL BENGOLEA, right, Hudson distributor for Santiago, Chile, 
was a Detroit visitor this week. Bengolea, who is an qu-qoeeisens of the Auto- 
i 


| mobile Club of Chile and a prominent racing driver in l : 
Germann, export manager of Hudson Motor Car Co. 


above with A. C. 
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ory Conference Program 


| Chevrelet Maps Plans... 





,PLANS FOR CONTINUANCE of the rapid sales pace, which has enabled 
Chevrolet to set a series of new “highs” this year, were discussed by company 
executives at a two-day meeting of the nine regional managers with M. E. Coyle, 
general manager; W. E. Holler, general sales manager, and other central office 
heads this week. Left to right around table, C. P. Fisken, advertising manager; 
T. F. Brown, R. W. Hill, and F. N. Phelps, Midwest, Southwest, and Pacific 
Coast regional managers, respectively; K. M. Chase, assistant general sales 
manager in charge of used cars in the West, and Ed. Hedner, national service 
and mechanical director. 





OTHERS ATTENDING the Chevrolet meeting were, left around table from 


left center foreground, J. M. Hendrie, car distributor; H. K. Bragle, New 
England regional manager; C. A. Kleist, budget director; W. J. Graveson, 
Atlantic Coast regional manager; E. A. Nimnicht, assistant general sales man- 
ager in charge of used cars in the East; R. F. Hicks, Eastern regional manager. 





Keller Says Chrysler Sales 
Outlook Continues Good 


HIGHLAND PARK, Mich.— Re- | They prove what they do in the 
calling that oo — — |laboratories and on the road. 
its biggest first quarter sales in “ : : 
hishees, Pouakiont K. T. Keller told | ag Sa ee ae — memes 
the annual meeting of stockholders | PCOP*€ Who take the engi 
here Tuesday that “our business designs and turn them into prod- 
for the second quarte» looks very ucts that meet the high standards 
good, too.” which the engineers have set up 


Keller revealed that the corpora- | to insure quality output. It takes 
tion in 1939 spent $16,241,106 on/| first-class design and _ first-class 
property, plants and equipment, | manufacturing to make first-class 
in addition to $15,137,370 in adver-/| automobiles. That is where team- 
tising its products. work comes in, and I want to tell 

All directors of the corporation| yoy that our engineers and fac- 
were re-elected at the — tory people make a team that 
at which was represented = keeps us competitive and in fact 


cent of the outstanding shares. . 
B. E. Hutchinson, chairman of the | continually sets new standards for 
the industry. 


finance committee, presided. , 7 7 
“Let me call your attention to “Engineering genius should have 
free scope for its creative imag- 


one item in our annual report F ; 
which I think is significant,” Keller | ination, for its courage and vision, 
plus the best facilities that modern 


told stockholders in his annual : 
science can provide. To do justice 


report. “We spent last year $16,- 
241,106 on property, plants and/|to the practical application of en- 
gineering ideas to commercial use, 


equipment. Why do I mention 
this? Because it is one of the most|our factory needs the best equip- 
ment available. 


important things we do every year 

in this corporation to keep our; “Both of these are essential to- 

business young and vigorous. Ex-| day to making and selling auto- 

penditures of this kind which we| mobiles. Expenditures for these 

make year after year are really! provisions renew the life of the 
business. They are like the red 


the new blood of the _ business. 

“Three factors make for good|corpuscles in our own bodies. That 
values in automobiles. The first is|is why I say that one of the most 
design, the second is manufacture, | important things we do in this 
and the third is teamwork among! corporation is wisely spending 
those responsible for the first two. | millions of dollars a year to stimu- 
For the fine quality of our products | late creative ideas and to put those 
I give credit first to our engineers. | ideas to practical commercial use. 
They design our cars. They test “Important as this is, however, 
it must be supplemented by con- 


everything that goes into them. 
oe structive and modern merchandis- 


ing of the product. What new 
equipment is to the factory, adver- 
tising is to sales. Last year we 
| spent $15,137,370 in advertising. It 
|is also essential to spend that 
money wisely in merchandising the 
products which our engineers and 
our factory people turn out. After 
, we make these automobiles to 








sell. If we don’t sell them, we 

| don’t have to manufacture them 

Ff | and we don't have to engineer 

them.” 
Frank C. Kip 

CHICAGO.—Frank C. Kip, 56, presi- | 

dent, Automotive Thrust Bearing Corp., 

past president of Illinois Automotive 

| Assn. and former director of National 

| Standard Parts Assn. died April 16 

s country, is shown | in his home here. Funeral services 
were held Friday. 
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Buys an Interesi|— 


In Willys-Overlang 


NEW YORK.—A Sroup of Noy 
York capitalists headed by Elish, 
Walker, a partner in the jny, ; 
ment banking firm of Kuhn i 
& Co., have acquired an indireet 
interest in Willys-Overland Motors 
Inc., it was announced Thursday. 

Ward N. Canaday, chairman 
the board of Willys-Overlang aa 
president of Empire Securities q 
announced that Walker “and a 
of his associates have Purchaseq 
an interest in Empire Securitie; 
Overland common stock.” — 

Canaday said it was his 
opinion “that this would be 
definite constructive benefit 
Willys-Overland stockho] ders 
management and _ field organiza. 
tion.” 

Terms of the transaction were 
not revealed. Neither Canaday no; 
Walker would amplify the brie 
announcement. ’ 

Latest available data on Empire 
are those of the Securities & fy. 
change Commission as of Sept. 3 
1937, at which time it owned 59 


Persona] 


| percent of the common and pre- 


ferred stock of Willys-Overland. 

Principal stockholders of En. 
pire Securities, and percentage of 
Empire capital stock owned by 
each of that date, were as follows: 

Ajax Investment Co. (controlled 
by C. O. Miniger, a Willys 4. 
rector, and daughter), 12.04 per- 
cent; Claytona Co., Ltd. (con. 
trolled by Isabel Van Wie Willys) 
15.05 percent; Hydeborn Corp 
(controlled by Empire Securities) 
12.04 percent; Ward M. Canaday 
(chairman of Willys board), 8% 
percent; Ward M. Canaday a 
trustee under various trusts, 258 
percent, and George W. Ritter 
(Willys secretary and _ counsel) 
10.24 percent. 


OADA Head Calls 
Board to Meeting 


COLUMBUS, O.—H. L. Taylor, 
president of the Ohio Automobile 
Dealers Assn., has called a meet- 
ing of the board of trustees to bk 
held at the Neil House here. 

On the same date there will be 
a meeting of the executive secre 
taries of the various county groups 
of dealers to be held at the same 


hotel, starting with a luncheon a}) 


noon. This will be the first meet- 
ing of the secretaries to be held 
this year. Jointly the trustees and 
the secretaries will discuss the 
matter of the association holding 4 
mid-summer frolic at Cedar Point. 
Take Over Dealership 

ANTIGO, Wis.—S. F. Wick and Mis: 
Claire Wedeman have taken over thr 
operation of the Antigo Motor Sales 


Inc. (Ford) from §S. E. Carley and 
Fredericks. Wick was _ former 


branch division manager for the Four 
Wheel Drive Auto Co. 





Used Car Index 






















National Average, All Makes 
1940 High Low 
EE: i ae $515 $449 
Me BO aks oc aes 525 457 
OE 521 453 
Ee, 524 456 
ii ora ota Ss 514 444 
MU, OO. Sixwacans 516 451 
a re 519 452 
re 527 437 
Ef iosn eeu 513 441 
Mar. 10 523 437 
ae 87 Cw kc c ska 508 437 
Mar. 24..... 510 430 
Mar. 31.......... §00 430 
BG 6 ke ah 510 433 
Automotive News’ tables of 


Used Car Selling Prices wer 
expanded at the start of this 
year and now include four years 
models. Weekly national aver 
ages consequently are lowe! 
than in previous years when the 
table included only three years 
models. te 

Comparisons between this 
year’s and previous years - 
tional averages of all makes 
cannot validly be made and 4!) 
therefore omitted here. 












Buick 
— 


























= 
— 
° 
l= 





x 
= 


= 
a 
@ 

D 





{| (el | | 


Z 








| [st | 





z| 
s 











Studel 


| | 


Willys 


Used | 
This 4 








rsonal 
be of 
it to 
ders 
Aniza- 


Were 
y nor 
brief 


mpire 
x Ex. 
Dt. 30, 
ed 59 
| pre- 
and. 


aylor, 
nobile 
meet: 
to be 


ill be 
secre: 
TOUpS 
same 
on at 
meet- 
held 
s and 
3 the 
jing @ 
Point. 


iP 

1 Miss 
or the 
Sales 
nd H 
‘merly 
. Four 

















“chevrolet Master Deluxe 39] 625- 540| 597- 435 | | 695- 495| 575- 525| 545- 457| 625- 485| 478 | 500 | 565 | 645- 545| 695- 595| 695- 600| 595- 520 
: : 38] 525- 395| 495 | 375 | 495- 445| 475- 395| 445- 385| 475- 385| 497- 437| 445 | 475- 445| 485- 399| 575- 569| 575- 565| 487- 442° 
—sT 459- 295] 365- 285] 385- 345| 425 | $95- 345| 347- 250| 365- 270| 445- 328| 280 | 415- $80] 425- 375| 495- 365 | | 400- 319 

ee 36) 345- 250 275 $25- 265| 295- 250| 245- 195| 295- 235 | 299- 225 304- 226 
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sec~ssnseeneeseaaamaaaaasaa 

Cleveland — Plain Dealer; Indianapolis — Star; Detroit 

—News; Chicago—Herald- American; M ilwaukee — 


Used Car Selling Prices Journal; New Orleans—Picayune, States; Tulsa—World; 


Denver—Post; Los Angeles—Times; San Francisco— 


As Advertised, April 1-7 Examiner. 


Actual top and bottom prices on 1939, 1938, 1937 and 
1986 used cars, as advertised in local newspapers. 
|\§SEDAN prices only used in this comparison. News- 
‘papers co-operating include: Boston—Globe; New York 


| Times, Journal American; Philadelphia — Bulletin; 


Cc Milw’kee New Orleans Tulsa Denver Los Ang. SanFran. Nat. Avg. 
——— 























































MAKE Boston N. Y. Phila. Clev’d Ind’p’lis Detroit hicago 
Buick Series 40 "30 795- 695| 795- 635| 695- 665| 775- 599| 795- 675| 747- 525| 785- 595| 745- 685| 795 _| 665 __|_845- 695| 845- 605| 95- 875| 700- OCT 
Z 88] 695- 495| 675- 585| 565 " 675- 499| 656- 545| 627- 459| 625- 495| 595- 570| 695- 545| 695- 565| 645- 495| 745- 575| 745- 625| 657- 538 
eee 87) 625- 465| 575 | 495- 895| 626- 445| 488- 395| 449- 325| 495- 395| 495- 425| 495 | 395 | 645- 495| 565- 495| 595- 525| 511- 436 
ee 295 | 375- $20| 395- 265| $45 $95- 350| 395- 365] 475- 435| 391- 328 
, Icadillac “61” 39] | 1295 | 1295 | 1195-1195 
r ~ (60) 385 | 895 l | | 895- = 
I ie in re Lae a 
—_—_—____----— agg) 445-300 | S68- 8281 425 645- 425] 595- 495| 448- 403 











| 645- 495| 645- 595 | | 578- 483 
| 475- $98| 545- 489| 595- 585| 478- 406 
| 425- $50| 415- 375| 465- 375| 390- 313 

311- 220 


'39] 585- 475| 585- 469| 545- 445| 495- 485| 545- 485| 530- 475| 545- 465| 597- 445| 595- 485) 
9884 500- 395| 395 | 475- 365| 495- 349| 525- 395| 369- 349| 465- 385| 428- 365| 475- 395| 475 
87] -395- 300 | | $65- 285| 875- 325| 395- 295| 325- 275| 365- 295| 375- 278| 395- 295| 
36) 325- 195 | 295- 275| 295- 165| 325- 260| 249- 185| 295- 195| 295- 198| 325- 250 





























































| 785- 661 
| 697- 587 
| 467- $47 


] | 695- 598| 665- 645 | l | $45- 795| 875- 675| 765 
| 595- 495| 489- 475| 645- 475| 598- 550| 645- 575| 645- 625| 695- 565 | 
| 875- 205| 435- 295| 449- $29| 495 l | 495- 399 | 


39] 795- 625| 699- 695| 695- 595| 585 
38) 625- 525| 597- 545| 595- 535| 545 
8379 495- 395| 465- 385| 445- 345| 445- 385| 395 
 °364 375- 285| 369 350- 295| 285 


Chrysler Royal 











































































394 715 | 695 l | 675- 645 | | 650- 595| 695- 525| 765- 695| 695 | | 795 | 795- 735 | | 720- 689 

: "38 625- 485| 468 | 435 | 585- 585| 595- 465| 485 | 685- 445| 645- 495| 595- 495) | 495 | 595- 585| 645 | 550- 501 

- 37] 450 | 875- 245| 385- 375| 445- 365) 445- $75| 375- 209| 475- 295| 435- 299| 495 | 465 | 499- 275| 515- 425| 575 | 456- $28 
ieee (Airstream) °36| 245 375 275| 265 $25- 275 $15- 295 | 455- 400| 330- 311 




















39 795- 585| 695- 525| 685- 525| 645- 625| 745- 695| 645- 567| 695- 545| 595- 575| 775 l | 585 | 695 | 795- 735| 696- 507 
38] 575- 495| 600- 369, 495- 395| 675- 444| 575- 445| 499- 395| 495- 395| 575- 448| 495 l | 545 | 665- 445| 745- 595| 570- 443 
87] 475- 365| 445- 227| 425- 345| 445- $25| 445- 345| 895- 267| 395- 295| 447- 299| 465- 395| 395- 365| 495- 395| 475- 365| 550- 495| 450- 345 
$6) 365- 245| 297- 185| $25- 285| 365- 215| $25- 285| 295- 169| 350- 225| 375- 225| 365- 195 395- 245| 425- 279| 445- 365| 360- 243 


Dodge 





- | Ford V-8 “60” 39] 480- 450 | | | 545- 395| 395 | 395 l | | 595 | | 482- 422 
a 38] 385 | 8375- $25| 350 | 395 | 395 | 850- 275 | | 435 l l l | 410 l | 387- 300 
eee ceceenencnnn ting a i a a a erent ieee ian peesnciil cian anaemic 

87] __285- 215| 285 285- 215| 295- 269| $25- 275| 269- 160 285- 275| 295 335 325 365 304- 233 











39 595- 465| 548- 469| 565- 535| 565- 525| 595- 525| 569- 435| 575- 495 | 
38) 495- 395| 445- 359| 460- $45| 425- 325| 525- 450| 439- 245| 475- 335) 


595- 448 | 
545- 440 | 


| 685- 595| 645- 595| 695- 595| 603- 516 
l | 525- 445| 485 | 482- 371 


Ford V-8 Deluxe (85) 
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"874 395- 245| 275 | 350 | 295- 275 | | 327- 185| 295- 245| 370- 250| 245 | 295 | 425- 395| 425- 329| 465- 395| 347- 290 
eee i Meet rr ent ie eee rr ae, ec a 
36] + 275- 200 195 275 | 275- 195| 245- 149| 200- 195| 245- 225 275- 265| 345- 259| 345- 225| 395- 300| 273- 224 
Graham Standard 39] | 598- 598 









38] | 

(Cavalier) ’37] 265 | 385- 245 
« 36] 295 295 365- 295| 288- 295 

Hudson “112” 39] | | | | | | | 

38) 545- 445| 475 l l l | 395 | 450- 369 | l | 465- 395| 495- 395 | | 460- 401 

(Terraplane) Si] 465- 320| 350- 295| 325 | 295- 265| $45- 275| 285- 275| $85- 245| S865- 269| S22 | 295 | 399- 398| 475 | 358- 298 

- 36] 325- 215| 299 | 295- 235| 245 235- 145| 275- 145| 297- 199 295- 245 283- 197 
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iaSalle 39] 950- 845| 997- 895| 945 | 795 l | 975- 685| 975- 845 | l l | 965- 895 | 1095-1075 | 962- 873 
$8] 795- 595| 765- 638| 725- 675 | | 726- 695| 660 | 695- 595 | | 665 | 850 | 745- 675| 845- 695| 845- 795| 746- 658 
87) 645- 465| 565- 399| 545- 445| 550- 424| 495- 469| 399- 345| 495- 395| 495- 490| 695 l | 645- 525| 595- 495| 645 | 556- 445 
36] 425- 295| 345- 228| 375 395 335- 250| 395- 275 345 495- 395 | 495 400- 289 
Lincoln-Zephyr "394 1040- 890| 959- 929| 865- 785 | | 995 | 725 l | 1075- 898 | | 795 | 1095- 945 | 1175- 875 | 1125-1049 | 985- 902 
$8] 765- 665 | 875- 625| 645 | 695- 565| 845- 595| 695- 689| 650- 495| 898- 739| | 495 | 895 | 795- 625| 855- 850| 751- 689 
; 81] _525- $25| 479- 365| 395 | 495- 295| 495- 395| 415- 297| 450- 395| 648- 395| 495- $45| | 575- 429| 499- 445| 650- 575| 501- 387 
36) 345- 265| 379- 288| 295 395- 325 327- 270| 325- 204| 325- 295 "398 395- 350| 385 545 374- 298 
Mercury 39) 825- 750| 787- 675| 695- 665| 665 | 795-745 | 699- 625| 745- 695| 750- 695| | 765- 695| 735- 675| 895 | 759- 691 
Nash Ambassador Six 39] 595- 585| 635 | | | 695- 585 | | 665- 625| 585 |_ 699 | | | | 646- 598 
38] 645 | 495 | 545- 395| 545- 395| 5645- 399| 445 | 525- 465| 485 l l | 645 | 541- 418 
87) _395- 315| l | 435. | 475- $45| $25 | 475- 895 | | 345 l l | 408- 351 
36) 325-245 325 295 325- 235| 3$47- 250 285 365 $24- 243 
Olds Six (60) 89] 725- 575| 749- 625| 695- 535| 595 | 695- 545| 625- 565| 699- 675| 725- 547| 699- 695| 6965 l l | 795- 725| 700- 599 
ee ee 38) 625- 495| 527- 525| 600- 495| 595- 545| 595- 475| 525- 475| 649- 495| 565- 469| 695- 495| 625 | 595- 475| 695- 495| 695- 650| 599- 506 
___"3i]_525- 365| 495- 345| 465- 385| 485- 400| 495- 365| 395- 335] 475- 375| 495- 359| 475- 445| 495- 395| 545- 395 495 | 550- 495| 491- 388 
36) 375- 265| 339- 275| 295- 275| $25- 295| 375- 245| 290- 225| 965- 265| $77- 278| 295 395- 325| 445- 345| 445- 425| 332- 203 
Packard Six 39] 775-745 | 745- 625| 745 l | 695 l | 595 | 698 l l l | 925 l 
38] 675- 495 | 575 | 620- 495| 454 | 575 | 595- 495| 6545 | 625 | 685- 675 | 735 | 599 | 695- 635 | 





525- 445| 495- 395| 395- 385| 435- 377| 495- 389| 425- 345| 475- 445| 476 
39] 650- 445| 645- 395| 550- 445| 565- 435 | | 495- 459| 575- 445| 499- 495| 645- 495| 625- 575| 565 
38] 525- 375 | 495- 295| 485- 325| 445- 395| 495- 395| 355- 350| 475- 365| 438- $58| 495- 380| 435 | 445- 395| 575- 410| 595 | 481- 368 
"87 395- 285| 445- 217| 395- 245] 425- 285| 395- 295| 345- 250| 385- 325| 395- 299| 445- 295] | $95- 249 | | 425 | 404- 275 
36] 365- 200| 295- 146] 295- 235| 275- 245| 295- 250| 225- 159] 350- 175| 385- 245| S365- 245| 245 295- 235| 195 306- 214 
39] 645- 525| 645- 545| 595- 495| 635- 477| 645- 585| 559- 495| 595- 495| 525- 458| 485 | 645 | 625- 490| 665- 545| 695 | 612- 511 
$8) 545- 385| 495- 445| 460- 425| 525- 475| 495 | 449- $85| 495- 385| 497- 435 | | 445- 395| 485 | 545- 430 | | 494- 418 
37] 425- 340| 369 | 375- 285| 425- 389| 385- 325| 389- 289] $95- 295| 397- 295| 875 | 395- 375| 465- 375 | 495- 365| 525- 475| 416- 346 

86] 345- 245 285- 245| 279- 222 249- 225| 325- 225| 295- 277 250- 249] 310- 259] 445- 365| 309- 257 
39] 760- 595| 695- 625| 725- 695| 695- 675| 695 | 695- 565| 695- 575| 665- 590| 545 | 745- 595| 845- 675| 645 | 795- 765| 708- 635 
38) 565- 450| 645- 395| 645- 495| 545- 449| 595- 475| 475- 465| 595- 495| 550- 475| 525- 395, +++| +5O5- 425| 505- 495| | 676- 450 
37] 495- 345 | 497- 345| 425- 395| 445- 395| 445- 395| 395- 325| 495- 345| 475- $88| 475- 425| 335 | 495- 355| 495- 375| 525- 475| 461- 380 











Plymouth | 575 | 695- 585| 590- 478 























Plymouth Deluxe 





















































































































































36) 345-285 | 295- 285] 335- 250] 345- 250) 295- 235| 299- 249| 357- 297| 325 $95- 345] 375- 345| 420- 325| 435- 365| 352- 294 
Studebaker Commander 39] 695 | | 695 | | 695- 675 | | 689- 645| 633 | | l | 765 | 895 | 724- 660 
788 585-565] 595-527) 495-485) 395 | 525-495; | 495-465; —~C~*~“‘*‘“YS*S*‘“‘SLNU#O#‘C(WS#W OSS +| 605. | 605. | BBa- 497° 
(Dictator) *8i| 445- 350| 397- 350| 395- $45| 400- 295| 445- 395| 347 445- 336 | | 495- 375 | | 495 | 545- $95| 495 | 446- 355 
« 36] 375- 295| 327 295- 245| 375 | 350- 345) | 375- 245 | 

Willys x 39] 465- 395| 295 | | 345 |: 875- $25 | ' 495 | 400- 360 
33] | 295- 227 | | 365- 265 . $85 l | 885- 246 
8 295-175 | 215-175 | 195 ; | 245 | 219- 165 | [ 197 | 288- 225 | 265- 248 | | 216- 198 

l | l | 


36) 145 115 l 









165 147- 147 


National Average, All Makes, April 7?—$510-$433 
National Average, All Makes, March 31—$500-$430 
sed Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are com 
: piled exclusively by Automotive News as a copyrighted feat 
This is the first time anywhere that bona fide top and bottom prices have been compiled from published figures to establish the trend of the market and the adeane aed aan 


Where no prices are quoted, no car of make and model was offered during the period covered. 


Used car prices in Pittsburgh, Cincinnati, St. Louis, Atlanta, Dallas and Seattle appeared on this page last week and will be published again next week 
>) reek. 
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THE SAGA OF FIRST 
, 100 YEARS ON RUBBER 


B Chris ba 


Chapter LXVIII—I Go East in 1915 


The end of the saga is in sight. I’ve only 25 years to 
go to bring it up to date. So far I have autobiographed 
on automobiles from 1905 to 1915, for, as I scan my 
notes and rack my brain, I find most everything of his- 
torical value in that industry happened in that one de- 
cade. It was in that stretch that the industry, through 
its didie stage, started to develop and become something. 


The pioneers had had their day and the horseless 
carriage had been lost in the dust of yesterday and by 
1905 the automobile no longer was an experiment. With 
several well-founded companies already in operation, 
there was a gold-rush on the part of those who had one 
dollar to rub against another to build motor cars. Avout 
all that was required those days to set up a manufac- 
turing company were engineering blueprints, a well 
written catalog and a spellbinder type of sales manager 
to round up prospective dealers and sell them on taking 
franchises and pay substantial deposits on the cars they 
ordered. Many a company got to going with empty cof- 
fers which were soon filled with dealers’ deposits, easy 
to get because most everyone apparently wanted to 
become automobile dealers if they couldn’t be motor car 
manufacturers—it was easy pickin.’ 


It was what happened between 1905 and 1915 that 
has furnished the bulk of material for my automobile 
reminiscences and so far as the saga is concerned right 
now I am just leaving Chicago for further adventures 
in the east. There are few milestones left for me to pass 
—Durant Motors and the Chrysler Corp. in particular. 
These were not even dreamed of when I got the call to 
go to New York to succeed Julian Chase as editor of 
William Randolph Hearst’s Motor Magazine. 


It turned out to be a dual job, for the editor of Motor 
also was editor of Hearst’s Motor Boating. Although in 
my earlier days I handled publicity for the Chicago 
Yacht Club the year it defended the Canada’s cup, mo- 
tor boating was a strange language to me. Of course I 
put up a mighty bluff but after a year or so I was 
greatly relieved when the management decided to split 
up the combination, turning the Motor Boating editor- 
ship over to Charles F. Chapman, who had really done 
all the work and who well deserved the promotion. And 
then I ceased feeling like a cat in a strange garret and 
settled down to editing Motor. 


Early Trade Publications 


Reluctantly I left my job as editor of the pre-Chilton 
Motor Age. I say reluctantly because I really preferred 
staying in Chicago where, I felt, I amounted to some- 
thing in its automobile life. My Motor Age, to my mind, 
was the leading publication in its field. Not only did we 
have a paid subscription list of around 25,000 weekly, 
but our newsstand sales had reached 15,000 weekly on 
a non-returnable basis, a remarkable record for a so- 
called trade paper. That was when both Motor Age and 
Motor were just as much owner publications as they 
were dealer-factory papers, which predominate today. 
About as much space was devoted to touring, contests 
and the like as to trade news, which made it easy for 
our advertising salesmen. If a prospect wanted to reach 
the factories or dealers, we could serve him; if the engi- 
neers, likewise; also we had pipe lines to the manufac- 
turer and dealer. They were like chameleons—those ad- 
vertising salesmen—they could change their color to 
suit any type of advertiser. Them were the halcyon 
days for our space peddlers! 

Breaking home ties in Chicago left a big lump in my 
throat but in the excitement of the getaway, with its 
attendant farewell parties and banquets, a couple of 
good gulps took care of the lump. The good-byes made 
me realize how deeply my roots were sunk in Chicago 
terrain. There were two farewell parties in particular 
that left deep impressions, one given by the Chicago 
Automobile Club, for which I had fought and died for 
close on to 10 years, and the other a Chrisabaugh din- 
ner given at the Chicago Athletic Assn. by my Motor 
Age associates, despite the fact that I had become a 
friendly enemy. . 

The Chicago Automobile Club was far different than 
the motor clubs we have today. It was one of two or 
three organizations in the country that had their own 
club houses and went in for social activities as well as 
working for the cause of motoring and the advancement 
of the good roads cause. The famous Automobile Club 
of America, founded by New York millionaires, was an- 
other example, although today it is a service organiza- 
tion, run by Elmer Thompson sr. and specializing on 
touring information. The Chicago Automobile Club, 
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my AUTO-piograpay 


which was one of the 
organizers of the Amer- 
ican Automobile Assn., 
had behind it many of 
the leading citizens, 
most of them civic 
priders who worked 
with a will for the ad- 
vancement of the cause 


in a most effective man- 
ner. 


As a newspaper man 
working with the CAC 
and doing my 10 cents’ 
worth in the promotion 
of contests so as to 
have scmething to 
write about, I had been 
ae recognition, after 

ecoming a member, by 
being placed on its con- 
test board which ran 
the middle west’s first 
road race at Crown 
Point, Ind., in 1909, and 
then a year or so 
later being made its chairman to handle the road 
races that were run by the club at Elgin. The board had 
many other activities, such as promoting reliability 
runs, economy tests, hill climbs and the like, but my 
crowning glory, I felt, was the organizing of the inter- 
club reliability team match between the Chicago Athletic 
Assn. and the Chicago Automobile Club, an honor 
shared with John De Long as my co-organizer. This, I 
believe, was the first promotion of this sort in the 
United States. I'll go even further and make it the 
world. The interclub survived from 1909 to 1916 when 
the improved automobile and tires made it almost im- 
possible to get enough penalties on the drivers to make 
a decision possible. 


That farewell banquet brought all this back to me, 
making me feel I was leaving the home town with a 
record for performance that might make my Chicago 
friends remember me in later years. And I felt signally 
honored that the cover of the menu was a sketch drawn 
by Sid Smith, creator of Old Doc Yak and Andy Gump 
in the Chicago Tribune. Sid was a CAC member and had 
driven in the interclub several times. 


You Left a Gap, Chris! 





THE Chicago Automobile Club 
gave me a farewell banquet when 


I went east in 1915, the menu 
cover being a cartoon drawn by 
Andy Gump’s creator, the fa- 
mous Sid Smith. 


This is the sixty-eighth installment of Chris Sinsabaugh’s memoirs. 
Succeeding chapters will appear in subsequent 
issues of AUTOMOTIVE News. 


La. Truckers Assn. to Seek 
Revision of Load Restrictions 


NEW ORLEANS.—Repeal of a 





merce commission, at the two-day 





| widely varied products 


| 
| 
| 
| 
} 
! 


state lubricant tax, revision of the 
load restrictions of Louisiana and 
other steps to assist the trucking 
industry of this state are advo- 
cated in a broad program adopted 
by the Louisiana Motor Transport 
Assn. 

The association re-elected J. P. 
Voss, of Bernice, La., president and 
heard addresses by Ted V. Rogers, 
president of the American Truck- 
ing Assns. and J. L. Rodgers, 
member of the interstate com- 





Firestone to Use 
Buna ‘Rubber’ for 
Mechanical Goods 


AKRON.—Regular production of 
buna, a synthetic rubber already 
tested and widely used abroad, has 
just started in this country. Fire- 
stone Tire & Rubber Co., pressed 
by the demands on its mechanical 
rubber goods division for products 
to withstand hazards too rigorous 
for tree-grown rubber, has just 
consummated the necessary licens- 
ing agreements with the Standard 
Oil Development Co. (New Jersey), 
United States patent holders. 

Since the cost of buna 
nounced boo’-nah), is two to four 
times that of natural crude rubber, 


the two products will not compete | 


for markets. Instead, new markets 
will be created by buna, 


(pro- | 


supple- | 
|menting the tree-grown crude. 





Buna’s high resistanec to swell- | 


ing and deterioration when in con- 
tact with oil or gasoline, makes it 


ideal for hose, gaskets and other | 


in many 
fields of industry, it is said. With 


a minimum of susceptibility to the | 


deteriorating effects of age and 
heat, it is ideal for insulation pur- 
poses, especially where natural 


| rubber would break down, it is said" 


meeting. Aims set for the associa- 
tion included: 

Repeal of the state 8-cent state 
lubricant tax. 

Co-operation of the industry and 
other interested groups in a broad 
safety program for the state high- 
ways. 

Readjustment of truck license 
costs. 

Adoption of a statewide drivers 
license law to replace a_ state 
chauffeur license, and repeal of 
city driver license laws. 

Revision of weight restrictions, 
now considered too low. 

Adoption of a statewide stock 
law. (Cows still are permitted on 
parts of the state-federal highway 
system.) 

Abolition of state public utility 
taxes. 

Reforms in truck insurance 
through co-operation of carriers 
with the industry and state insur- 
ance officials and insurance com- 
panies. 


Governor - designate Sam H. 
Jones and other incoming officials 
who will take over state offices in 
May, were asked in resolutions 
to give consideration to the pro- 
gram adopted by the association. 
Meeting simultaneously with the 
association was the Louisiana Oil 
Field Carriers Assn., which heard 
an address by Ray Atherton, of 
Little Rock, Ark., district director 
of the bureau of motor carriers 
of the ICC. 

In addition to Voss other officers 
re-elected by the LMTA were J. R. 
Herrin, of Shreveport, first vice- 
president, and C. A. Littlejohn, of 
Baton Rouge, secretary-treasurer. 
Al Caldwell, of Baton Rouge, was 
elected second vice-president; W. 
G. Stephenson, of New Orleans, 
third vice-president, and B. H. 
Grayson was renamed manager of 
the association with headquarters 
at Baton Rouge. 





Cincinnati Dealers 
To Battle City’s 
Testing Proposal 


CINCINNATI.—A municipal Pro. 
, posal to compel automobile dealer, 
here to have all new or used Cars 
inspected at city inspection lanes 
| before they may be sold, has Cin- 
cinnati dealers up in arms, Dealers 
will voice their opposition at a 
public hearing Apr. 22 before the 
city council law committee. 
Because the measure would 
dealers in Cincinnati only, ry: “rn 
their contention they would be 
placed in unfair competition wit, — 
the larger number of dealers jug f°. 
outside the city limits but within 
the Cincinnati trading area. F 
The new municipal inspection 
lanes opened for business Jan, 15 
To date, more than 75,000 motor 
vehicles have been inspected. Each f 
motorist, who uses Cincinnatj [ 
streets regularly, is required to , 
have his car inspected by the city f 
twice yearly. A fee of 50 cents jg 
charged for the inspections, which f 
amounts to an added tax of $1 
per year on Cincinnati car owners, 
Object of the compulsory inspec. 
tion is to promote highway safety 
and prevent traffic accidents. Safety 
officials contend that too many 
accidents are caused by cars jp 
unsafe driving condition. 
Dealers report to the Cincinnati 
Automobile Dealers Assn. that the 
result of compulsory inspection js 
to compel them to guarantee car; 
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to pass inspection or lose sales and hose vs 
thus the mandatory addition to the | “This 
it will add an average cost of $2 hasseng 
per car to comply with the pro- nly, ne 
this would prove a hardship upon lsorie 
used car buyers in the lower brritor 
i. < a. a. he lar 
British Car Sales ps2 
o 
Continue to Fall; |r. 
produce 
_ poditie 
LONDON — (UTPS).— No major hhemics 
development to better the difficult 
” nun 
here has arisen so that, as might bots « 
be expected, there has been a fur 
homas 
Statistics for February show that Hat it | 
the first time in that period 
amounted to only 3,849, compared | ANO’ 
is a drop of 84 percent and follows jmn. T 
a fall of 79 percent recorded 


law is unnecessary. Dealers figure leditec 
posed inspection requirement, and hy, lars 
brackets. sition 
ANO’ 
a 
Exports on Rise frantic 
machin 
position of the automobile industry 
ightful 
ther sharp fall in sales. 
the number of cars registered for ther tl 
with 23,509 in February, 1939. This hon wi 
in January, the declines in De 








cember and November last year /VeWe 
having been 82 and 85 percent, 
respectively. To 
Total number of all mechanically 9 
propelled vehicles registered for 
the first time last month was 9,0, 
compared with 33,907 in February, | DETF 
1939. ral sale 
Automobile manufacturers ar fire De 
now engaged on a considerable #)proxit 
amount of government contract petroit 
work and there is, of course, ape sale 
higher degree of concentration onform 
export trade. Humber, Ltd., at its p* obj 
annual meeting announced that ex ners 
ports in the past year had reached asters 
an abnormally high proportion of | Dealer 
its production, its export business ortherr 
overall having increased by more Ry me 
than 10 percent. t the 


Chrysler Orders str 
2,000,000 Lenses 


ynote 
ptimist 
nent mi: 
NEW YORK. — Chrysler Cor. 
has placed an order with 
Polaroid Corp. of Boston for 2,000; 
000 Polaroid lenses for use at 
World’s Fair of 1940 in New York 
The lenses will be used in speck 
ally designed viewers for show 
ings of the first three-dimensi0 
technicolor movie that has evé 
been made. This movie will be 0m 
of Chrysler’s five big attractions 
for 1940 World’s Fair visitors. 
viewer is equipped with two lens 
one of which matches the vertics 
light rays and the other the hori 
zontal light rays projected on 
screen simultaneously which PI 
duce the amazing three-dime™ 
sional scenes of the movie. 


New Plant Started 


ELIZABETH, N. J.—Elastic Stop XY 
Corp. has broken ground. for N I, 
plant on Vauxhall Road, Union, t will 
a suburb of Newark. The pas cture 
be used solely .for the ma kins 
of the corporation's line of self- 
nuts, 
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i (Continued from Page 1) 


ro: Lobile angle, so the conductor is 
ry licking up the automobile situation 
irs I, reviewed by Thomas. 
ies fDetroit ranks fourth in value 
in- ) merchandise exported from the 
rg fnited States as reported by the 
al §. Chamber of Commerce, 
he Lites the Chrysler export execu- 

», “In 1937, $190,233,000 worth of 
ct borchandise was exported from 
is fetroit. While it is acknowledged 
be fat some of this volume would 
ith ime from other than the Detroit 
ist bea, we know the bulk of it origi- 
lin tsted here. 

“~In addition to the exports 
on rough the Detroit customs, De- 
15, |oit produced most of the auto- 
‘or Lotive products exported from the 
ch} §, through other ports. In the 
ati LJendar year 1937 there was a total 
to ly $357,000,000 worth of motor ve- 
ity icles, parts and accessories ex- 
is lorted ftom the U. S. 

* * * 
$1]-oF THIS total passenger cars, 
ts. bucks and motors alone amounted 
c+ |, $252,300,000, or 522,291 units. The 
ty lverage value of the exported units 
ty las, therefore, $483 a unit. Detroit 
hy kea’s share of the total passenger 
ingrs and trucks exported is 87.5 
reent. Applying this percentage 
ati fy total exports, we find a total of 
he 7,000 units exported from the De- 
is it area. These units, at the av- 
Ws kage value of an exported unit, 
nd kepe valued at $220,730,000. 
he |“This sizable figure can be 
re edited to the Detroit area for 
8 lassenger cars, trucks, and motors 
‘- Inly, not taking into consideration 
nd le large volume of parts and ac- 
n bssories also going out from this 
et brritory. This places Detroit in the 
sition of being the producer of 
he largest single commodity ex- 
horted.”” iy te 


ANOTHER DISCOVERY made 


. by Thomas is that Detroit also 

roduces and exports in sizable 
@ fuantities other important com- 
_ftodities such as_ refrigerators, 
Of hhemicals, drugs, machinery and 


it hachine tools, together with others 
ty ho numerous to list. With the ex- 
bt forts of all those commodities 
t' hehtfully credited to Detroit, 

tomas says he can readilly see 
at Hat it places Detroit ahead of the 
ther three leading export centers. 
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ANOTHER anniversary celebra- 
in wins recognition in the col- 
mn. This time it is Joe Frazer, 


S. Tire Dealers 
_| Told Company’s 
«| 40 Sales Plans 


y,| DETROIT.—J. Chester Ray, gen- 
al sales manager of United States 
re fire Dealers Corp., this week urged 
le proximately 300 dealers in the 
ct Petroit area to concentrate upon 
afle sale of better grade tires in 
nm Pnformity with the company’s 
ts #40 ebjective of “One Million Car 
x; /Wners on United States Royal 
oj plasters.” 
of} Dealers from Michigan and the 
s forthern part of Ohio held a one- 
fy meeting including a luncheon 
{ the Hotel Detroit-Leland. Of- 


Erase Sas 


— 
= 


tials of the United States Rubber 
4, stressed “Selling Up,” as the 
fynote of the meeting and were 
itimistic in surveying the replace- 
rent market for tires in this area. 
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, (2000 WELDS AN HOUR on 1941 cars. 





president of Willys-Overland, who 
enjoys the spotlight, for just seven 
months ago last Wednesday the 
new dynasty in the big Toledo 
plant shipped its first 1940 model. 
As of Apr. 1, 1940, shipments reg- 
istered 127 percent over the 1939 
model production year. So Frazer 
told us, “us” including prominent 
Toledoans, the press and some 100 
dealers and customers, who had 
been flown down from Chicago by 
Sam Davis, Willys-Overland dis- 
tributor, in one of the half-dozen 
of my home towns. 

It wasn’t happenstance that 
the former president of Hupmobile 
hit on this anniversary date for 
his big idea. When he corceived 
the idea of pulling a sensational 
stunt by organizing his “skyway- 
roadway” parade, naturally Davis 
consulted the “old man in the cor- 
ner office” at the plant, otherwise 
Joe Frazer, and the double-header 
was the result. 

+ * * 


I'VE BEEN to countless drive- 
away parties and dealer meetings 
at the factory, but the Davis stunt 
was the most original in its con- 
ception and execution I’ve been to. 
Davis rounded up his guests at the 
Chicago airport Wednesday morn- 
ing, piled them into the waiting 
planes and, leaving the port in a 
driving rain, the airflight started. 
They couldn’t get into the Toledo 
port because of repairs going on, 
so they were dropped down at the 
Wayne county field in Detroit and 
taken to Toledo in buses. It was 
one of the largest mass flights in 
the history of commercial aviation. 

Following the luncheon in the 
Willys-Overland administration 
building, the visitors went through 
the plant, following which they 
picked up the new cars awaiting 
their acceptance and the party 
went back to Chicago over the 
road. 

* * * 

AMANDA HOWE, in charge of 
the touring bureau of the Louis- 
ville Automobile Club, asked me 
by mail a most embarrassing ques- 
tion, that is, embarrassing for a 
non-technician like the conductor. 
She wanted to know if speedo- 
meters jammed in automobiles that 
have been wrecked on the road, 
ever recorded the speed at which 
the car was traveling at the time 
of the crash. 

Had you ever thought of that? 
I hadn’t, so the natural thing for 
me to do was to send the letter to 
the Earl of McGinnis, advertising 
manager of the AC Spark Plug Co., 
Flint, which manufactures speedo- 
meters as well as spark plugs. 
And the Earl called in his board 
of experts and the following was 
deduced and sent to Miss Howe: 

® ~ * 


“IN OUR opinion the speedo- 
meter which is found jammed 
would very seldom indicate the 
speed at which the car was travel- 
ing at the time of impact. To most 
readily understand this you will 
find that by taking a speedometer 
head in your hand and quickly 
turning your wrist that the speed 
dial can be thrown over to register 
as much as 100 miles an hour. If 
the speedometer was jammed at 
the moment when it registered the 
greatest mileage some people might 
assume that the car was actually 
traveling at that speed when the 


Soon to make its appearance in several 


; °motive plants in connection with 1941 model production, a new welding 

hine capable of making thousands of welds an hour was shown to trade 
| MPer editors this week at the new plant of Progressive Welder Co. in Detroit. 
(wn with the new ultra-speed ‘‘Progress-O-Matic,”’ are, left to right, L. M. 


* Pakert, 


eneral manager; William H. Martin, secretary-treasurer; Fred John- 


*M, president, and T. M. Cummings, sales manager of Progressive Welder Co. 
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speedometer was wrecked and 
locked in that position. 
“By the same token, a car 


traveling at 50 miles per hour, if 
struck on one side might register 
practically nothing on the speedo- 
meter because the dial might be 
swung in the other direction due 
to the direction of the blow reg- 
istered. 


“The speed dial of a magnetic 
speedometer (and practically all 
speedometers are of this design 
today) is controlled by a sensitive 
hair spring, and a point where the 
speed cup will stop in an accident 
would be due entirely to the direc- 
tion of the blow and the exact 
moment when the _ speedometer 
was stopped. It would be practical- 
ly impossible for the speedometer 
to register the speed at which the 
car was traveling before the ac- 
cident unless the speedometer was 
broken immediately prior to the 
time of impact which, you will 
agree, is a very, rare possibility.” 


KEN COLLINS, assistant to the 
general manager of the New York 
Times, guest speaker at the lunch- 
eon of the Detroit Aderaft Club, 
talked to a sellout audience at the 
Hotel Statler Friday noon, one of 
the largest crowds I ever have seen 
at one of these affairs. I liked his 
way of talking—clear enuncia- 
tion so every word could be heard 
and understood — and his language 
was that of the experienced adver- 
tising man who had been through 
the mill and who had faced many 
a cynical board of directors in 
selling a piece of copy to the client. 
Automobile representation was 
marked, among the brass hats 
tuned in being vanDerZee, Moock, 
and Peed of Chrysler and Drey- 
stadt of Cadillac. And there were 
many advertising agencies repre- 
sented by théir executives. 

Collins, I gathered, likes his ads 
served hot from the griddle of in- 
spiration, hating standardized 
phrases, forms and formulae like 
a dog hates soap. He believes that 
surveys and test campaigns should 
be rated only as necessary evils, 
and that too much kibitzing of ad 
copy is apt to take the zip out of 
it. He commented on the hold the 
motor car has on John Q. Public, 
paying automobile advertising an 
inferential compliment by asserting 
that a man will deprive himself 
of a new suit, a new house, and 
even a new wife rather’n miss out 
on a new car when it’s time for 
one. But he thinks that the adjec- 
tive “amazing,” which was alright 
in its day, has become shopworn 
by reiteration. 
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League 

Spread announcements on new 
Ford Good Drivers League, spon- 
sored by Edsel Ford, are appearing 
in current issues of American Boy, 
Boy’s Life and Open Road for 
Boys. Single pages are appearing 
in Life, Popular Science and Popu- 
lar Mechanics. 

League, designed for boys of 
high school age, will stage a 
nation-wide driving contest this 
summer, with prizes totalling 
$30,000 (including 48 university 
scholarships, 96 trips to N. Y. 
world fair and dups). First 
championship banquet will be 
held in N. Y. Aug. 29. 

Honorary board of the league 
comprises Earl Allgaier, of AAA; 
Paul G. Hoffman, of Safety Foun- 
dation; Harry Barsantee, Travel- 
ers; Wm. H. Cameron, Ford; Dr. 
H. C. Dickinson, National bureau 
of standards; Frank D. Eaman, 
Detroit police commissioner; Grif- 
fifth Ogden Ellis, editor of Ameri- 
can Boy; Edward J. Jeffries jr., 
Detroit mayor; Dr. H. M. Johnson, 
Tulane U.; Lieut. F. M. Kreml, traf- 
fic expert; Fiorello H. LaGuardia, 
N. Y. mayor; Prof. R. A. Moyer, 
Iowa State College; Miller Mc- 
Clintock, ¥ale; Burton W. Marsh, 
AAA; Prof. Amos E. Neyhart, 
Penn State; Dr. F. R. Noffsinger, 
AAA; M. R. Robinson, editor of 
Scholastic mag; Theodore Roose- 
velt jr., Boy Scouts of America; 
George M. Slocum, publisher, 
Automotive News; Herbert J. 
Stack, N. Y. U.; Lewis J. Valentine, 
N. Y. police commissioner; Dr. 
James E. West, Boy Scouts of 
America; S. F. Withe, Aetna Cas- 
ualty. 


Market 


Tagged “Register City,” a pro- 
fusely-illustrated 16-page booklet 
has just been issued by the New 
Haven (Conn.) Register. 

Cites facts concerning New 
Haven and New England business, 
manufacturing, trading area, Reg- 
ister’s circulation and coverage, 
readers’ buying power, and factors 


“making Register City a great test 
market.” 





Studebaker Section 
Wins Acclaim 


Valuable 


“I want to take this opportunity 
of congratulating both you and the 
Studebaker Corp. on the splendid 
job you did on their special Stude- 
baker issue of Automotive News. 
We were delighted to co-operate 
in this edition by means of a full 
page ad and I can’t help but feel 
that this type of publicity is ex- 
ceedingly valuable to us.”—Steven 
B. Wilson, president, Fram Corp., 


Providence, R. I. tg a. J. O'Neill 
. Joseph Jefferson O'Neill, 54, one 
Outstanding time public relations chief for 


“I have just looked over the 
Studebaker anniversary number 
and want to congratulate you on 
a very fine edition. It has been 
a long time since I have seen an 
anniversary number of any maga- 
zine handled so well and with so 
much interesting information. As 
a long-time supplier of piston rings 
for Studebaker cars, we were most 
happy to join many other leading 
parts and accessory companies in 
making the Studebaker anniversary 
number outstanding.” — George W. 
Stout, advertising manager, Perfect 
Circle Co., Hagerstown, Ind. 

a * * 


Henry Ford, died of a heart attack 
this week at a Los Angeles sani- 
tarium after an illness of five 
months. 

O’Neill ‘‘covered’’ the Ford 
peace ship journey to Europe dur- 
ing the World War for the New 


Dramatic 


“Once in a great while an out- 
standing publishing job is done... . 
To my way of thinking, the 
Studebaker anniversary issue of 
AvTomotive News belongs in this 
category. Packed with copy and 
photographs of great dramatic and 
educational value, it is truly an 
impressive tribute to a grand in- 
stitution and a true champion. We 
offer you and your staff our most 
sincere congratulations.”—Wm. L. 
Monro, president, American Win- 
dow Glass Co., Pittsburgh. 
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CHEVROLET BUILDS 700,000th 1940 model. 
which, since announcement of the 1940 models 
corresponding period 
these models. The event took place less than a 
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wholesale manager for DeRoy . Salk Detroit this week. 
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Keeping pace with a demand 
has resulted in a new all-time 
in Chevrolet history, Chevrolet 


th Dimension 


The News of Automotive Advertising 





By Pete Wemhoff 


York World and was listed in 
Stanley Walker’s book, “City Edi- 
tor,” as one of 12 “reporter im- 
mortals.” O’Neill worked as a re- 
porter for the Philadelphia Press 
and the New York American, and 
from 1910 to 1922 was with the 
New York World. 


Changes 


Harold A. Wise, admanager of 
Liberty, announces the appoint- 
ment of Jack Gilmer as Detroit 
manager, succeeding Herbert N. 
Williams, resigned. For some 
years a member of the eastern 
sales staff, Gilmer was previously 
with McGraw-Hill. 


In an expansion of advertis- 
ing department activities, C. L. 
Helfrich, of the eastern staff, be- 
comes sales promotion manager, 
handling merchandising, market- 
ing and sales promotion. Perry 
Githens becomes publicity man- 
ager, including in his duties pub- 
lication promotion, publicity and 
liaison for advertising and edi- 
torial departments. 


Dominating 

May issue of Atlantic will 
carry a Chrysler gate-fold in 
color. 

Facing third cover, ad is ‘be- 
lieved to be first of such type 
employed by an automotive ad- 
vertiser. 





Collins Warns 
Advertisers of 
Return to Rut 


DETROIT. — Kenneth Collins, 
assistant to general manager of 
the New York Times, addressed the 
Detroit Adcraft Club’s weekly 
luncheon in Hotel Statler here 
Friday noon. 

Collins expressed skepticism over 
the present “passion for analysis 
and pre-evaluation” of advertising 
and posed the question that such 
approach may “destroy much of 
the spontaneity and genuine en- 
thusiasm of good advertising.” “I 
can’t conceive of any universal 
criteria of advertising,’ he said, 
“since no two business enterprises 
in America are basically the same.” 
_ While praising the automotive 
industry for its “conspicuous ad- 
vance” in advertising during the 
past 10 years, Collins nevertheless 
warned against the recent “falling 
back into the old rut of cliches 
and worn-out phrases.” 
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HERE'S WHAT WE'VE GOT THAT NO OTHER CAR HAS: |= 


$8270 





$8 1500 


WORLD’S LOWEST PRICED FULL-SIZE CAR! 


Compare Willys delivered prices with those of All Three. In most States, the same 
models of the Willys cost from $100 to $170 less than those of the “Big Three.” 


OVER 30 MILES TO THE GALLON in the osicia 


Gilmore-Yosemite Economy Test Run. Willys broke all records with a gasoline 
mileage of 30.05 miles per gallon. A recent survey among hundreds of Willys owners 
shows that three-quarters of them are getting from 25 to 35 miles per gallon. 


ONLY PASSENGER CAR WITH 100,000 MILE 
OR 3 FULL YEAR GUARANTEE! 


No other passenger car manufacturer in the world is so sure of the lasting qualities 
of his car! Willys Guarantee also applies to trucks. 
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“WHY AREN’T YOU HANDLING THIS GREAT, 
EASY-TO-SELL AUTOMOBILE > 


















“If you are a wide-awake dealer who 
can see the possibilities in selling 
the best car for the most people, then 
we'd like to have you join our 
splendid, fast-growing Willys dealer 
organization. 

“To date, well over 2,000 aggres- 
sive automobile merchants are push- 






Make 


Mate in WILLYS 


ing Willys sales well beyond 100% 
over sales at the same point in the 
last model year. Get all the details 
of our franchise right now. Clip the 
coupon and mail it to me today!” 





President, 
Willys-Overland Motors, Inc. 


THE BEST CAR FOR 
THE MOST PEOPLE 
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